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FLORISTS, .. . 
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SEEDSMEN: . . 


Your attention is respectfully called to the advertising columns of the 


~== WEEKLY=~ 


San Francisco Examiner 


which now has an Average Sworn Circulation of 


72,500 Copies Each Issue, 


Or four times that of any other Weekly publication on the Pacific Slope, 


























reaching every Town and Hamlet from the border lines of British Columbia 
on the North to the border lines of Mexico on the South, Its advertising 
columns mean GOLD ‘20 those that use them. 


DAILY SWORN AVERAGE RCCL ATO FOR 


OCTOBER, : : ' 64, 216 


SUNDAY SWORN AVERAGE CIRC ULATION 

FOR OCTOBER, : ; . 7/4) 950 

AS CIRCULATION IS THE BASIS OF ALL ADVERTISING VALUES 

WE GUARANTEE THAT THE RATES OF THE SAN FRANCISCO 

DAILY, SUNDAY anD WEEKLY EXAMINER ARE LESS PER 

THOUSAND FOR CIRCULATION THAN THAT OF ANY OTHER PAPER 
PUBLISHED ON THE PACIFIC COAST. 











For Rate Cards, Sample Copies, or further information, apply at the 
offices of the 
SAN FRANCISCO EXAMINER, 
Rooms 186 and 187 World Building, 
E. KATZ, Eastern Agent. NEW YORK CITY. 
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Don’t make advertising pay because they 7% 


don’t know how—but think they do. 


Every man who is not a fool does not become 


rich by advertising either, because it is not an easy 


thing to do successfully. There are real bright men, 


however, who have and do make business successes 


through advertising, but they make a study of it, 


endeavoring to use mediums which bring satisfactory 


returns, and to drop or avoid those which do not. 


After they find the mediums which give satisfac- 


tory results, they hold on as long as the results con- 


tinue so. A person looking through the papers of the 


ATLANTIC Coast Lists finds the same advertisers 


in them year after year, which is practical evidence 


of the value of these Lists for yearly advertising. 


An attractively worded and displayed advertise- 


ment inserted dy the year in the 1450 Local Country 


Papers of the ATLANTIC Coast Lists, if followed up 


by business methods, is an investment which will 


return highly satisfactory dividends to the advertiser. 


One order, one electrotype only needed. 


Catalogue upon application. 


Atlantic Coast bists, 


134 LEONARD ST., NEW YORK. 
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DIFFERENCES IN NEWSPAPERS 
EAST AND WEST. 
By G. M. McConnel. 


To one who has had some experience 
in both Eastern and Western journal- 
ism, the substantial similarity in what 
one may call the ensemble serves to 
emphasize one or two points of differ- 
ence which may well be considered in 
both regions. 

One of them is, that in the matter of 
news the average Eastern newspaper is 
more provincial than the newspaper of 
corresponding class in the West. The 
assertion may sound heterodox, but it 
is true. 

The Eastern man who goes West to 
live, or for a considerable stay, if he 
will read one of the first-class Western 
dailies in any one of the larger Western 
cities, will not only keep himself in 
touch with the world immediately 
around him, but will have little diff- 
culty in keeping fairly abreast with the 
drift of things in the region he has left. 
The tide of emigration has always 
flowed westward, and it is natural that 
those who have gone out, knowing 
both sections, should wish to keep in 
touch with both. 

But the occasional exception who 
migrates from the West to the East, is 
largely cut off from his past. He finds 
himself in the midst of those who have 
never seen the West, and have little 
idea of the colossal empire just begin- 
ning to feel its strength in the valley 
of the Mississippi, to say nothing of 
anything further away. 

The arbiters who decide what news 
shall be printed usually belong to this 
class, and the average Eastern news- 
paper is curiously barren of Western 
news. 

If half a city is swept away by storm, 
or fire, or pestilence, the fact is more 
or less fully stated: but little is said of 
the vivid and restless energy flashing 
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out at once to repair the damage, while 
the daily happenings are almost wholly 
ignored, 

Thus the Western newspaper gathers 
and prints the news of the East as well 
as of the West, and is, pro ¢anfo, more 
cosmopolitan —less_ provincial — than 
the Eastern paper, which largely ignores 
all the world lying between the Alle- 
ghenies and the Pacific. 

One of the consequences of this is 
that the Western journal is more eagerly 
and exclusively a newspaper than the 
Eastern, and is inclined to neglect or 
dwarf all the zsthetic, the artistic, the 
literary, the sociological phases of life, 
or to handle them chiefly when they 
involve happenings—the *‘ news” ele- 
ment. 

These differences are, in the main, 
such as time will correct. Another 
difference, and a more serious one, 
which time will serve to lessen as a dif- 
ference while making worse as a fact, 
is in the distinction between what is, 
and what is not, advertising. The 
tendency to associate under the same 
head ‘‘ paid” and unpaid matter is be- 
lieved to be stronger in Eastern than 
in Western journals, no matter how 
little truth there may be in what is said 
of the corrupt practices of certain in- 
dividuals, to which there is here no 
reference. 

But what is said about the influence 
of the counting room on editorial opin- 
ion has but small application to many 
departments of Western journalism, 
whatever may be the fact in the East. 
In nearly twelve years’ control by the 
writer of these lines of a triple depart- 
ment in a leading Western journal, not 
a single line of *‘ paid matter” ever 
found place under, either of the depart- 
ment heads. The contrary fact has 
tainted those same departments in most 
Eastern papers until the public suspects 
mercenarism, often unjustly. It is a 
mistake to suppose that this practice 
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can be kept from the knowledge of 
readers, and it needs but a few ‘‘ sus- 
picious cases” to destroy public respect 
for an entire department. 

It ought not to be necessary to insist 
that every department of criticism or 
opinion—the two are not the same by 
any means—in any public journal should 
be like Czesar’s wife, ‘‘ above suspi- 
cion.” Thus far, leading Western 
papers are more free from this taint 
than their Eastern contemporaries. But 
contagion is insidious, and ‘‘ evil com- 
munications corrupt good manners.” 

These are probably not all the dif- 
ferences one might point out, but they 
are among the most conspicuous, and 
will serve partially to satisfy the curi- 
osity that has been expressed concern- 
ing differences between Eastern and 
Western journalism. 


ste ellie 
ARE MORNING PAPERS THE BEST? 

An advertiser of long experience re- 
cently said to PRINTERS’ INK: 

“*T have always believed in the 
value of morning newspapers, and my 
experience confirms me. I have at 
present a conspicuous advertisement in 
the Morning Sun that appears once a 
week, and every time it is printed I 
hear from it. ‘The same advertisement 
is in the Lvening Sun, but I don't 
seem to hear from that at all, yet I 
suppose that the edition is not smaller 
than that of the morning issue.” 

THE advertising columns of a news- 
paper are among the most important, 
for no man really becomes acquainted 
even with the news of the day until he 
has thoroughly perused the advertise- 
ments. They are the pulse of com- 
merce and universal activity. They 
contain not only rare specimens of 
human idiosyncrasies, but afford a gen- 
eral view of life in every possible 
phase. They aid the arts and sciences ; 
they minister to love; they speak of 
change ; sometimes they excite a smile, 
sometimes a tear. To the sick man 
they promise health ; to the poor man 
they offer wealth ; the pleasure seeker 
is posted in amusements ; the book 
buyer learns the title and price of the 
last new work ; the house hunter reads 
of a desirable and eligible tenement ; 
the traveler of the best means of con- 
veyance ; the unemployed of employ- 
ment; in fine, every imaginable want 
is suppositiously supplied by the ad- 
vertising department of a daily news- 


paper.—Harper’s Monthly. 





CRITICISING THE EXPERT, 
‘By Wm. H. Maher. 


I have never been able to subscribe 
to the latter-day fashion in writing ad. 
vertisements, particularly to the style 
of composition that has appeared since 
the advertising expert has been heard 
in the land. I make this confession at 
the outset to show that I know I am 
behind the times, not with the inten. 
tion of casting any reflections upon the 
expert's ideas, or his skill in expressing 
them. 

That your readers may know exactly 
how far I lag behind in the procession 
of modern advertising I intend to criti- 
cise an advertisement of the reigning 
fashion, and then cap the climax of my 
folly by writing an advertisement, as 
an awful example to deter others from 
following after old-fashioned gods. 

Here is the advertisement first men- 
tioned ; it is cut from the columns of 
an agricultural paper; prepared for 
men who are pre-eminently plain and 
practical ; who are used to commas, to 
seeing sentences begin with a capital 
letter and end with a period. With 
this in mind let us examine the adver- 
tisement ; here it is: 





You ‘have read our advertisements 
before — you. have thought of the 
} matter — you are the man we want 
»t0_ reach— your’ own opinion —} 
; " ; 
——..._, | not your neighbor's 





- 

esul 
; R rand See wanted —try} 
4 aoe it yourself — test it} 
Milk Pail, | ~” ae 
pl condemn it if 
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unsatisfactory—you are the judge} 
>— remember it is more bulky than 
} some —Seed by weight not measure} 
»>— Buffalo Gluten Feed—now is 
the time — not to-morrow. 
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Does it not remind you of Pittsburg 
Lamps, Kem-Kom, ‘‘ Third floor, left 
side,” etc.? Does it strike you as a 
shrewdly prepared advertisement to in- 
terest the farmer reader and produce 
conviction? It does not so strike me. 
It is vague, disjointed, takes too much 
for granted, and is entirely out of the 
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line of an average farmer’s mode of 
thought and expression. 

I may as well be hung for a sheep 
as for a lamb, so having begun to criti- 
cise, I am going a step farther. 

In PRINTERS INK for November 2, 
J. E. Powers writes an advertisement 
upon sponges. This was sent in re- 
sponse to Top O’Collum’s invitation for 
improvements upon his advertisement 
of sponges in your issue of October 12. 

Please reproduce the original and 
Mr. Powers’ improvement side by side, 
so we can have our texts before us, 
and discover the merits of one and de- 
merits of the other. 

I suspect that I am going to lower 
myself in your estimation by confessing 
that I think Mr. Powers’ advertise- 
ment not only no improvement upon 
the older one, but by no means its 
equal as a trade producer. It is headed, 





Mr. Powers’ advertisement : 


SPONGE. 


A self-respecting man 
owes himself a sponge- 
bath every morning, of 
course ; and it pays to use 
a sponge. 

One does not pay all 
the debts he owes; and, 
if any debt is particularly 
sacred, the payment of it 
ought to be made as pleas- 
ant as possible. Hence, 
sponge. 

But there’s a good deal 
to know about sponges 
before one can pick them 
up from the street hawk- 
ers. 

Drop in, and we'll tell 
you what little we know; 
it may be useful. 


JOHN SMITH & CO., 
Druggists. 


Buncrown, Texas, 
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“Sponge.” The average family has a 
sponge ; seeing this bold heading the 
reader knows it is simply an advertise- 
ment about sponges, and he passes cn. 

Top O’Collum’s advertisement has 
for head-line, ‘‘Can You Tell A 
Sponge?” The reader, lighting upon 
that line, wonders why such a question 
is asked, fancies there is something 
new to be learned about sponges, and 
reads on. 

The second paragraph of Mr. Pow- 
ers’ article appears to be a straining 
after effect, but not a successful one. I 
confess I am unable to see where 
the connection is between: ‘* Hence, 
sponge,” and the preceding sentences. 

Top O’Collum’s reading matter fol- 
lows his head-line smoothly and natur- 
ally and contains information that may 
be, and probably is, new to most read- 
ers. If already known to the reader 
he will recognize the fact that it will 
be new to many, and it will rather 
please him that he is better informed 
than the public at large. If he is in 
need of a sponge, or is reminded that 
more sponges in the house are desira- 
ble, he is quite likely to feel that Smith 
is making a specialty of this article for 


Top O’Collum’s advertisement : 


Can 
You 
Tell 


A Sponge 
when you see it 

Probably you couldn’t if you 
were to see one in the natural 
state. Before it is made ready 
for market it is a slimy, ugly 
thing. What we know as a 
sponge is only the skeleton of a 
sub-marine animal. There is a 
great difference in sponges. If 
you are not a judge come into our 
store the next time you want 
something in our line and we will 
gladly post you. We always like 
to deal with an intelligent buyer. 
It is so much more satisfactory 
unless one’s goods are poor. 


JOHN SMITH & CO., 
Druggists, 
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the time being, and that he had better 
drop in there and supply himself. 

Now I come to my own attempt. 
Please set this up in the same space as 
Mr. Powers’ experiment ; I will mor- 
alize upon it and then disappear : 





Disease- 
Breeding 
Sponges. 


There are two accessories of your 
bath room that bring you health or 
disease—your sponge and your towel. 
If the latter is not immaculately clean 
you disdain to touchit. Are you as 
watchful of your sponge ? 


What is a sponge? The technical 
definition is a column long. A free 
answer is : An aquatic animal of a very 
low order. 


Did you ever see one as it is sold to 
the trade? It would disgust you ; but 
after being properly prepared it is a 
pleasant object, and safe to use on the 
most delicate skin. 


Our sponges will commend them- 
selves to the most fastidious trade. 
You are cordially invited to examine 


them. 
JOHN SMITH & CO., 


Druggists. 





We may assume, in a general way, 
that every family has sponges in the 
house. My head-line attracts the read- 
er’s attention, and he or she wonders 
if the family’s sponges are neglected in 
some particulars, and liable to breed 
disease. Information is wanted on this 
point, so the reader continues, 

My first paragraph states a. fact to 
which the reader quickly assents, and 
asks a question to which an answer is 
wanted, so he goes on. Then I speak 
of what sponges are, but in a way that 
leaves the impression that I could fill 
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a column if I desired, and I follow that 
with some information that may im. 
press them that all sponges are not ex. 
actly alike, but that mine can be bought 
with safety. 

I think my advertisement will im. 
press itself on the reader’s mind by. 
reason of its business tone and direct. 
ness. It seems to me that Mr. Pow. 
ers’ advertisement fails in having no 
‘*snap,” has a tone of patronage about 
it, and a vague assumption that the 
dealer is doing the reader a favor even 
to invite him to call at his store. I do 
not admire that tone, nor do I think 
that the greatest success lies in that 
direction. 

Just one remark more (and it is en- 
tirely foreign to sponges), then I am 
through. I go through the advertis- 
ing pages of PRINTERS’ INK week after 
week, and read them with interest, and 
I hope with profit. If I were called 
upon to decide what advertiser did the 
best work, both in manner and matter, 
in what he said and the picture he 
made of it, I would unhesitatingly say, 
A. Frank Richardson. S. C. Beck- 
with is a close second, but his black 
and white circles frequently spoil, for 
me, what would otherwise be a perfect 
page. 

But I again admit, in closing, what 
I confessed at the beginning of this 
article, that I am very old fashioned, 
and behind the times. 


NEGLECTED OPPORTUNITIES. 
By R. W. Fennings. 

(Advg. Mgr. for Schlesinger & Mayer, Chicago.) 

A writer some few weeks ago gave 
a very instructive article in PRINTERS’ 
INK about the great un-advertised, 
mentioning among other things the 
glove industries at Johnstown and 
Gloversville, both in Fulton County, 
New York. A word in reference to 
that industry which (as glove buyer for 
Hon. John Wanamaker for many years) 
I know the workings of very well. 
There is hardly a make there but what 
is bound up in some way by jobbers 
and their agents. John C. Hutchinson 
did venture in the advertising field, and 
his article ‘‘ ABouT GLovEs” is fami- 
liar from Maine to California. Before 
he commenced he had to get the con- 
sent of several large retail dealers whom 
he was selling—a consent that was 
grudgingly given. 

It is a much more serious question 
to consider about people who are try- 
ing to advertise and are scoring 10 out 
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of a possible 100. Take for instance 
Harper's Magazine, the current num- 
ber, advertising page 83. See the ter- 
rible example of two lamp concerns 
and contrast them with the work of 
that wizard of advertising, J. E. 
Powers, on the same page, where he 
almost persuades you to buy a Pitts- 
burg Lamp, even if you have electric 
light and gas in each room. 

Again, take the wonderful opportu- 
nities that confront some concerns, 
and notice with surprise the indiffer- 
ence with which they are met. 

A very recent case in point here in 
Chicago. The Zimes, which, under 
the editorship of Carter Harrison, has 
gained much as a vigorous news ga- 
therer and in brilliant editorial work in 
the past year. 

Suddenly, without a word, it merges 
in a penny paper. © 

The announcement was made in an 
original, striking manner, in the shape 
of a fac-simile letter, type written, 
signed by Carter Harrison, and inserted 
on the front page of the paper, exactly 
in the middle of the page. 

Outside of the distribution of 50,000 
copies gratis, and the regular readers 
of the paper, the people of Chicago 
knew nothing of the change. 

It has been whispered that the other 
Chicago papers refused the announce- 
ment. ‘This must be a mistake; that 
might be true of some frontier town— 
but Chicago ! 

Even if rival papers were narrow 
and provincial enough to refuse, many, 
many avenues were open to make 
known to every man, woman and child 
in Chicago that the 7imes (which was 
a national newspaper before some of 
its contemporaries were dreamed of) 
had been changed to a penny paper. 
But up to the time of writing this 
paragraph nothing has been done, and 
a golden, glorious opportunity is ebb- 
ing and slipping away. 

WITH ENGLISH ADVERTISERS. 
By T. B. ‘Russell. 
Lonpon, Oct, 26, 1892. 

The economic relation of the retailer 
to the manufacturer of an advertised 
proprietary article is one that is just 
now demanding wide consideration, 
and that will, perhaps, within the next 
few years need to be adjusted in Eng- 
land, and in America also, on some 
rational and mutually satisfactory basis. 
At present these relations are neither 
satisfactery nor reasonable. The oper- 
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671 
ations of the ‘‘cutter”—the man who 
breaks prices—have led the public to 
expect to buy proprietaries at prices 
below those at which the same are ad- 
vertised. ‘The retailer cries aloud that 
to do this leaves him no profit, and 
that the manufacturer should come to 
his aid ; otherwise, he says (but this 
is special pleading), he, the retailer, 
will withdraw his influence, and cease 
to sell proprietaries at all. 
* * * % * 

Now, the answer of the manufac- 
turer is this: First, that the conditions 
of the retail market were fixed, not by 
him, but by retailers themselves, and 
the adjustment thereof is no matter for 
any one to meddle with but the re- 
tailers. Second, that the profit, the 
lack of which retailers complain of, 
has not been taken by him from them, 
but by them from themselves, and that 
a reduction of wholesale terms would 
not help matters. The people who are 
making a hullabaloo in the matter are 
just exactly the people who are guilty 
of substitution and similar tricks. It 
is not reasonable that these people, the 
small traders, who substitute, with or 
without fraud (which is often present 
in a degree, though it may not be so in 
such a degree as to touch the law), 
should be supported by manufacturers 
to the exclusion of the cutter, who, 
content with a small margin, is seldom 
if ever a substitute fiend. Moreover, 
as a matter of fact, I can never see 
that the retailer who sells at even a 
very small margin has anything tangi- 
ble to complain of. He does nothing 
towards the sale of the goods. It is 
the greatest fallacy in the world. The 
goods sold are the goods that people 
ask for, and the goods that people ask 
for are the goods that are advertised. 
It is the manufacturer who advertises, 
and a small margin for handling is as 
much as retailers have a right to look 
for, though they once had a chance to 
make more, but preferred to throw it 
away, until now they are compelled to. 

x * ” * 

I am going to show how this was 
thrown away, but first I wish to say 
one or two words on schemes promoted 
by wholesalers to meet the case. 
have told in this column the story of 
Powell, the owner of Moonseed Bit- 
ters, who drew up a scheme of rules 
which must be complied with before he 
would sell any of his medicine, which 
proved so cumbersome that folks pre- 
ferred to worry along without selling 
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the bitters to undergoing the exertion 
of understanding the conditions. Mr. 
Powell went into bankruptcy. There 
have been various abortive combina- 
tions of proprietors who attempted in 
the same way to grapple with this 
problem of cutting. Mr. W. Geddes 
(Chas. A. Vogeler Company) some 
twelve months ago propounded a 
scheme applying, not to St. Jacob’s 
Oil, but to a new remedy—Vogeier’s 
Curative Compound. Lately I find 
him addressing chemists, in a hortatory 
manner, through the trade organs, and 
pleading piteously that if his scheme is 
not assisted by the trade he will really 
have to abandon it after the year’s 
trial—and, I suppose, take to advertis- 
ing, which is the best thing he can do. 
Meantime, a provincial dealer un- 
kindly states in the Chemist and Drug- 
gist: 

In my district I have not had the slightest 
demand or — for the ‘‘ Curative Com- 
pound,” nor have I noticed any form of adver- 
tisement with a view to creating a demand. 

The first thing is to make a demand for the 
preparation. It is idle to expect traders to 

‘enthuse”’ about an article for which they 
have not a sale. 

If Mr. Geddes is so solicitous about the in- 
terests of the chemists, why does he not try 
the non-cutting arrangements with regard to 
St. Jacob's Oil? 

And (in the same issue) another 
chemist says : 


Reduced to plain speech, Mr. Geddes’ case 
seems to stand thus: ‘ Let the chemist intro- 
duce and push my ‘Compound,’ and thus 
save me an enormous outlay in advertising, 
and he shall have a fair profit on what he 
sells—say, 20 per cent—and I will suppiy 
him with the compound at, say, 60 per cent 
profit to myself.” Is it to be wondered at, or 
is he surprised to know, that chemists don’t 
see the fun in it? 

* * * * * 


I do not think much of Mr. Geddes’ 
scheme; but his obvious answer to the 
above is, that if he is to do all the ad- 
vertising, his 60 per cent will be 
largely drawn upon, and that there is, 
moreover, in that case, not the slight- 
est necessity to pay any one 20 per 
cent for selling, when plenty of people 
will do it for 10. He might ask, 
‘* Why should I stop cutting (or try to) 
at all? The cheaper my compound is, 
the more the public will buy ; and I owe 
the trade nothing.” If it did not pay 
retailers to sell proprietary goods they 
would leave off selling them. I am 
told the Vinolia people have an entirely 
rational and successful anti-cutting sys- 
tem, but have not been able to obtain 
the details, so far. I, therefore, defer 
any account of it, but I am assured by 
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a competent authority that it is calcu. 
lated to work well and to meet the case, 
x * * 2 * 
The origin of cutting is ' Some. 
thing like twenty years ago i! was un. 
known here. Retail traders brought 
the bogy on themselves. I quite re. 
member the first cutting ‘* store,” as it 
was called; all the other retail estab. 
lishments were and are called ‘* shops,” 
Up to the time I speak of long terms 
of credit were given as a matter of 
course by all tradesmen to any one who 
asked therefor. A man who paid cash 
for his supplies of commodities paid 
just as heavily as the man who took 
two years’ credit. Presently some one, 
who saw the injustice of this, opened a 
shop—called for the first time a‘* store” 
in England—and became the first cut- 
ter. The shop was in Regent street, 
London. I remember the marvels of 
its cheap prices being pointed out to 
me, a boy of ten. About the same 
time large co-operative associations, 
some of them consisting of govern- 
ment employees (whence the generic 
term, ‘‘ civil service stores”), began 
to be formed, and to admit the pub- 
lic as shareholders, and later as non- 
participating subscribers. Prices were 
cut at these establishments also, and 
I should not be surprised if cut- 
ting were shown to be a _ practice 
originating in the old country and im- 
ported into America hence. For this 
reason, and because I know that this 
same “‘ cutting ” question is much under 
discussion in the United States just 
now, I have thought it seasonable to 
touch upon it here. In my opinion, 
the people injured by cutting are the 
people who desire to be so injured. 

* * * * * 

A provincial newspaper calls atten- 
tion to a feeding-bottle (z. ¢., nursing- 
bottle) advertisement which concludes 
with the words : 





When the baby is done drinking | 
it must be unscrewed and laid ina 
cool place under a tap. If the baby 
does not thrive on fresh milk, it 
should be boiled. 


This, it is remarked, is a trifle hard 
on the baby. 











> 


A Burning Shame.—Goose Berry: 
I’se mad as a hornet! 

*Rastus—Waz de mattah ? 

Goose Berry—Why, dey wuz a fiah down 
town—I rescued foh ladies, an’ de newspapah 


spelt mah name wrong.— Fudge. 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


The Dr. Wilbur’s Cod Liver Oil 
business is going out from Pettingill & Co. 


Henry Bright has been appointed 
New York agent for the Rocky Mountain 
News. 

A. A. Anderson is placing business 
for the Earl & Wilson Collars and Phillips’ 
Cocoa. 


Dr. Reeves’ Consumption Cure is 
being advertised in the dailies and weeklies of 
the Jarge cities, Dauchy & Co. handling the 
business. 

The Bon Marche of Paris is doing 
some advertising here, catering for the trade of 
American travelers. The J. H. Bates agency 
has charge of this line. 

Thomas H. Evans is now giving 
out a line of advertising for the Travelers’ 
Insurance Co. Leading Eastern dailies and 
weeklies will be used. 


M. B. MacDonald, of this city, is 
attending to the advertising for the Corticelli 
Silk Co. and the Common-Sense Corset, The 
Pacifie coast has been reached. 


Some effective advertising is now 
being done of the Foster Hook Glove, by the 
Geo. P. Rowell Advertising Co, In the city 
Sunday papers full column ads. were taken. 


The Livura Co., of Nashville, Tenn., 
is putting out some extensive advertising in 
Illinois, Indiana, Ohio and Tennessee, It is 
placed by the Geo. P. Rowell Advertising Co. 


The A. Bridgman Co., 373 Broad- 
way, is advertising Dr. Bridgman’s Electric 
Ring in the magazines and high class weeklies, 
using a cut of a hand and a 53-line display ad. 
A. Bridgman, the president of the concern, 
attends personally to the advertising from the 
Broadway office. 


The Aerated Oxygen Compound Co. 
is advertising in all the large cities, taking the 
different mediums in succession. October the 
ads went to the magazines, November the 
weeklies, December general, and in January 
dailies will most probably be tried. The ad- 
vertising is attended to by A. N. Flinn, from 
Nashua, N. H 


Mr. Morse, the manager of the J. H. 
Bates Advertising Agency, has been getting 
out some very handsome pictures for advertis- 
ing purposes. Full page. pictorial advertise- 
ments will go out from the Bates agency for 
use in the Christmas numbers of the high class 
weeklies and magazines. The firms adver- 
tised thus will be Scott & Bowne, Beecham, 
Pears, and Van Houten & Zoon. 


Thomas H. Child, of the Times 
Building, New York, special representative of 
Western agricultural papers, made an assign- 
ment recently to Paul Wilcox, the Temple 
court lawyer. Mr. Child said to the writer: 
“The cause of the assignment was the large 
loss I sustained through the disappearance of 
W. H. Williamson, of Philadelphia, for whom 
1 had placed advertising last spring. After 
making diligent efforts to find the man and 
trying to provide for the payment of the ad- 
vertisements, I was obliged to make the as- 
signment, and preferred the papers which I 
represented.” 


PRINTERS’ INK, 
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E. Fougera & Co. are advertising 
Anti-Stiff again. 


Dr. A. O. Presbrey, the President 
of the Public Opinion Co,, has assumed charge 
of the New York office of Public Opinion. 


Louis V. Urmy is representing a list 
of papers in this city, at 150 Nassau street, 
The Salt Lake City 7#mes and the St. Paul 
Northwestern Farmer are among his papers. 


E. C. Hazard & Co. will not do any 
advertising until after the first of next year. 
= C. Hazard supervises the advertising of the 
irm. 


Van Houten & Zoon have just made 
another large contract with the J. H. Bates 
agency to advertise Van Houten’s Cocoa. 
The entire country is to be worked, and pic- 
torial ads will be largely used. 


The Inland Daily Press Association 
requests that all daily papers published in the 
United States shall send a representative to 
meet at Cincinnati, O,, at the Gibson House, 
on December 8 next. 


G. M. Brennan is getting up a ‘* Co- 
lumbian History of the American Press.”” The 
volume will be a historical and descriptive di- 
rectory of the American newspapers, profusely 
illustrated, 


The Irving Medical Institute of 
Fifth avenue is doing some advertising. I am 
told that Dr. Kane, of Scotch Oats Essence 
fame, is with this concern, 


John C. Hutchinson, of Johnstown, 
N. Y., is advertising his gloves, A series of 
striking and effective ads. is being placed by 
the Geo. P. Rowell Advertising Cor Medi- 
cal publications, and general mediums, includ- 
ing dailies, are used. 


The cocoa fight promises to be most 
interesting. Two new American houses are 
coming out, the advertising of one of them 
being in charge of F. W. Nostrand, and an- 
other English manufacturer is getting esti- 


mates, 
G. A. SYKES. 


o———. 


A GOOD ADVERTISING TEXT-BOOK. 





Gwynne Marvin &Co, 
Proprietors 
The People’s Cash Store, 
Croceries, Hardware, Boots & Shoes. 
ABERDEEN, O., Oct, 27, 1892. J 
Editor Printers’ INK: 

Enclosed find $1 for renewal of subscription 
which does not expire for several months. 
Printers’ Ink is a good advertising text-book 
for merchants, It teaches us to write ads. 
that pay. Gwynne Marvin & Co, 


a 
LIKE THE PAPER. 


130, 132 & 134 Charlton St., 
New York, Oct, 27, 1892. 
Printers’ Ink, 
10 Spruce street, New York: 

Dear Sirns—We “want your paper,” we 
“like your paper,”’ and we ‘* sympathize with 
your little paper” in its struggle against great 
odds to obtain justice. 

Geo. H. Rispy, Manager. 


NaTionaL Remepy Co. t 
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Correspondence. 


WENT HALVES WITH A PHYSICIAN. 


Vacuum O11 Company, } 
Rocuester, Nov, 10, 1892. { 
Editor of Printers’ Ink: 

I see in your last issue a statement that 
Messrs. Scott & Bowne paid me $20,000 for 
my last year’s work forthem, For every rea- 
son I ought to correct that very wrong state- 
ment, It is neither credible nor creditable. 
What they did pay me I divided even with 
the very competent physician who set aside 
his practice for the time and helped me 
throughout. It is due to him, not to me, that 
the book and advertisements contained the 
truth, pretty nearly the whole truth so far as 
is known, and certainly nothing but the truth, 
about Scott’s Emulsion in its relation to im- 
paired health, 

It is proper to say that the advertisements 
of Messrs, Scott & Bowne now current are not 
mine. I was obliged to put off their work last 
April, and they have not waited for me. I 
have been obliged to treat others also very 
shabbily this year. J. E. Powers. 


a ae 
FOR ONE DOLLAR. 


Citizen Printinc Co., 
Poptar Buurr, Mo., Nov. 6, 1892. 
Editor Printers’ Ink, Mew York, N.Y.: 
Dear Str—Recently I inserted a five-line 
want adv. in Printers’ Ink, I was surprised 
to receive several responses to that advertise- 
ment before the paper reached me, but more 
surprised still was I to receive ninety-two an- 
swers to that little ad within a period of eight 
days, which was only inserted one time at a 
cost of one dollar, May Printers’ INK never 
grow less, 
Yours fraternally, 
E. W. Hoac, Mgr. 





A CLASS OF ONE. 


64 Prospect Sr., L. I. Crry, t 
OV. 7, 1892. 
Publisher Printers’ Ink: 

Enclosed find $1, for which please send 
Printers’ Ink to above address from now 
until January 1, 1894. 

Having a good article, but at present not 
possessing the means to push ir, I do not see 
that I can do better than to read the con- 
tents of your little book and thus familiarize 
myself with the best mediums for advertising 
against the time when I may have some of the 
“needful ’’ to spend in that direction, 

Very = yours, 
. H, Harvey. 


oe 


A CLASS OF THREE. 
W. AtLer Burpee & me 








Seed Grower's, 
PHILADELPHIA, Nov. 8, 1892. 

Printers’ Ink: 

Enclosed find check for $3, for which please 
send Printers’ Ink for me er follows: 

Renewal of our own su iption to above 
address. 

One subscription to G. H. Leahy, care of 
ourselves. 

One subscription to F. W. Kennedy, care of 
M., J. Cassidy, 7z1 Corinthian avenue, Phila- 
delphia, Pa. 


W. Ariusz Burress & Co. 
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INK. 
ROOT BEER ADVERTISING, 


New York, Nov. 17, 1892, 
Editor of Printers’ Ink: 

I beg to call your attention to what appears 
to be and is an error in the statement made in 
this week’s issue of Printers’ Ink as to the 
sum expended last summer upon the adver. 
tising of Hire’s Root Beer, placed by Messrs, 
N. W. Ayer & Son. The amount is given as 
$500,000, when as a matter of fact, | am 
credibly informed, it was considerably less 
than $100,000, 

Very respectfully, 
E, F. Besatia 
= pe ee eee 


A COOD TEXT-BOOK. 


From THE SHort HAND AND Business ) 
ScuHoo. or COMMERCE, 
Evmira, N. Y., Nov. 4, 1892. { 
Printers’ INK: 
Geo. P. Rowell & Co., New Vork: 
GENTLEMEN—Enclosed find my check for 
one dollar, payment as per special offer, for 
your indispensable “Ink” until Jan., 1894. 
In my institution I am putting a ereat deal of 
stress on “advertising” in the form of talks 
and explanations before my classes of busi- 
ness and shorthand students, and I find that 
Printers’ INK makes me an excellent refer- 
ence book. 
Most respectfully yours, 
N. A. Miter, President, 


+> 


TO THE SQUARE INCH. 





Wm. H. Hamicton, | 
Illustrated Printing for Poultrymen a 
Specialty. 


DANIELSONVILLE, Conn., Oct. 29, 1892. 

Enclosed find my little dollar for Printers’ 
Ink. I consider it the most valuable publica- 
tion asa help tomy business that reaches my 
office. It contains more helpful suggestion to 
the square inch than anything I ever got hold 
of in twenty years’ experience. 

Wo. H. Hamizton. 
> ——— 


HAS RECEIVED MANY SUGGESTIONS. 


Office of Mason & FINLEy, 
Tue Corree DEALERS, 
Tacoma, Wash., Oct. 26, 1802. 
Messrs. Geo. P. Rowell & Co.: 

I have seen copies of your Printers’ Ink, 
and as a traveling salesman have received 
many suggestions which have been very use- 
ful tome. If I dont’t buy anything else I will 
have your paper. So here's your dollar. 


2 . SUTTHOFF, 
care Dimock & CHEASTY, 
Seattle, Wash. 





WANTS. 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1.00. 


~ HORTHAND TAUGHT BY MAIL and 
. ally by W. G. CHAFFEE, Oswego, N. 
\ 7’ ANTED—Canvassers to obtain subscriptions 

and advertisements. Address PRINTERS’ 
INK, 10 Spruce St., New York. 


7 ANTED—Purchaser of weekly paper of na- 
tional reputation. A bargain. Address 
“ PUBLISHER,” Box 319, Milwaukee, Wis. 
| )IRECTORY FUSER IESS, pistes send circu 
i and ar list of your directories to U 8 
ance CO, L. Box 1407, Bradford, McKean 
-» Pa. 


rson- 
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Tine PAPERS—I want trade journals to add 
t, and I want to fi 
department. GEO. E. B. PUTNAM, 116 Duane 8t., 
New York. 
ANTED—By a gentleman, 36 years old, a 
aaton as editor, reporter -' ‘— —— — 


ron a Republican newspape Ex, 
tidexellent reference. Address “ REP NTER ‘ad 
of Printers’ Ink. 


iieenen—atvatinny to send for prices on a 
W metal base electrot; Pe. which but four 
cents per running # to mail. State size and 
number of electros wanted. E. T. KEYSER, 707 
Temple Court, New York. 


C'rsine publishers can Suntec cireniotion ty y 
circulation scheme. Don’t be afrai 

votry - oney returned at any time. Highest 
Send your newspaper with reply to 
ITHE MAJOR,” this office. 


JANT ADVERTISEMENTS in PRINTERS’ INK 

under this head, six lines (thirty-six words) 

or less, will be inserted one time for one dollar. 

For additional space, or Sg a insertions, 
the rate is 75 cents a line each 


ware & CO., Alba Albany, - Y., Anticon. 
eers & Commission Merchants. Established 
1863. ban yh 2 has 100,000 inhabitants. Have you 
an pools Fo" want to turn into money 
ame Write us. Prompt ret urns. 


JANTED—A urchaser for a good-paying 
trade or class paper in the best city in the 
South. Will be sold very low, as owner has other 
matters requiring his attention. Address “ PUB- 
iamEs, ” $44 Marietta St., Atlanta, Ga. 


rienced rienced advertising solicitor 
y_to handle a tented office 
. Popular with trade ad- 
Over 10,000 sold. Send 2¢c. for sample 
py particulars. Box 122, ox 122, Worcester, Mass. 


W ANTED—To dispose of valuable patent 
rights in an article now be manufactured 


and sofd at ix profit and upw 8. les can be 
reased to an unlimited extent b ato Ma” 
MODEL HOUSE LETTER BOX CO., Balto., Md. 


W ANTED—A purchaser chaser for 7 LJ Low dest, 
most — an sped Dem 
cratic ne + ace printing sstabl ishments 


near New Sanden hone with P capel, 28 


dress “* RETIRING OW 
Printers’ Ink to 


7 ANTED—Every ’ reader of 
— tor our fy FACTS ” for 


investo you have money you want to in- 
Me ek ! vit will pay 3 you to write us. GER.- 
. INVESTM’T & RANTY CO., Seattle, 


Warenon for printing newspapers. 
We set type, furnish paper, print, fold and 
Have ries, a ne ane miscellany 
i out. Modern work; low- 
a ae NION PRIN’ NG UC oO. o 15 Vandewater 


WaANnIED— Steady “sit” by a thoroughly com- 

petent news and job printer of 10 years’ ex- 

oe sg oe — and eee always awake 

nterests of the business. In short, 

J a hustler” ERNEST HEDRICK, Dodge- 
le, Wis. 


UNTING, FISHING AND WHEELING wants 

i ood matter for ss pages. Breez, y sketches, 
jum: 

BOSSE anythin; ood Ink ‘above lines. oT: 

ing good tn COMPANY, St. 





uis, M 


‘ADVERTISING Manager in need of assistant 

and willing to take young man of 22, inex: 

perienced, but with great wil —~— to learn, 

,— ai, attentive reader of PRINTE! Ink. Ad- 
ress, with particulars, JOHN SHEARER, JR., 

faepovilie io. 

W 7 ANTED—Ads. written for Pianos and Organs, 


6-inch single column ; established 1866 ; stock 
; large and a ye Have advertised constant- 
iy 


& or “ ores ' 0 man . ee 
write ads st at > — w pa. » 
LINS, Albion. Pa. J 

uae 2 red by EXPERTS. Wanted— 


Dealers in elothi , furniture, shoes, drugs, 
hardware, n Jewelry ! estate, &c., to write 
— — 7 ing = ter alone at nominal 
Cost ew cu , for any purpose, 
LEAGUE, New York. ” 
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Coe eer like eppctntmens 

as Louisville tg yA for dailies o 
Address F. W. SCHAEFER, 

mmercial, Louisville, Ky. 


coratien ie with ideas for Lom work in 
> oO 








g v 

familiar with agency work in the office. Add: 

cots viene and references, J. L. STAC 
y nn. 


\ ANTED—Country publishers to adopt a cir- 
culation system aranteed to get there. 
Guaranteeing circulation ae is aA, r- 
haps risky. Mine will stand Wy - 
Wantit! Send your ponepager ra ply to 
“THE MAJOR,” this 07 


Pee wanted for | for Democratio Bar 


tof tle and job office in to 
west of Mississippi. Only Demos tee | paper. 
Owner has made oposee out of ad, to rome: 
of business and political prospect Price $7,000, 
half cash. Address Prin’ 
NV ONEY HERE—#15,000 to 5} = in atvertuine. 
Want Al mediums classes. 


reac! rural 
= ~~ ¥ copy of publication. ote BED- 
tes or save your postage. Ad reas NEW. 
COMB FLY-SHUTTLE RAG CARPET LOOM 
ORKS, 829 Fourth | St, | Davenport, Iowa. 


GALEsMES WANTED—Hustlin; a general sales- 
men, with no ge in hand roprietary 
medicine, wanted at once. Exclu t- territo: 

to right men, and chance roe a permanent - 
ness and big returns. ress, rete nO  aany, 
LA VILLE LABORATORY, "Springtield 


Ww4 ANTED-— Every advertiser who waite Bw 
the “Short Cut” that leads to fortune to 
send 25 cents for Science of Adve: f° 

whole subject fully neg er and ed in 
2i chapters. The secret laid bare. ESTERN 
ADV. AND INT. AGENCY, Fort Smith, Ark. 


V 7 ANTED—To represent 80 ie good, reliable 
mercantile house in the city of Providence 
and State of R. I. ve a neat central office 
fitted with modern conveniences. Sound busi- 
ness proposeions. considered by B, Taylor Bruce, 
Providence, K. I., P.O. Box 10;25 Custom House St. 
W 4Agtee. Core. for the Christmas number of 
the TEACHERS’ WORLD. Must reach our 
office not later than November 23d. Mon 
editions presses 35,000 copies. Absolute proof 
furnished a for —_ copy and Ka City. 
pease *WORLD, 18 Astoi r Place, N. 


HE SOUTH—We know every foot of - pied 
the sage and cactus plains of Texas to the 

ocean kissed shores of the Carolinas, from the 

orange groves of the gulf to i mountain 4 

of the moonshiner. ts pape: d their rai 

we know ; others ~ sn SOUTHERN STATES 

ADVERTISING BUREAU, Nashville, Tenn. 


AM desirous of associating myself with a food 

class paper to be published in St. Louis. ve 
been in the newspaper business for several hy 
and am running a paper at present, but w: to 
run another in connection. Will run the busi- 








the editorial work. Wi = 5 
C. 8.,” 105 N. 6th St., St. Louis, M 
ooo et. 


BILL POSTING é DISTRIBUTING. 


Under this head, 2 lines (12 moots) will be 
inserted 3 times for $1.00. 


GQ END 5000 circulars and #7.50 to P. P. STEKE- 
TKE, Bill Distributor, Muskegon, Mich. 


DV. MATTER distributed. Circulars mailed. 
CHAS. H. MARTIN, TIN, Myrtle Ave., Balto., Md. 


ILLS, books, ers, samples, etc., distributed 
a for $2.50 per A. PXddress NEWS , Youngstown, 


Cas. cnengien, iples, etc., distributed in In- 
diana towns. $2.50 per M. RECORD, Browns- 
burg, Ind 
af a ye distributed an 
racite_ coal fields. Mina 
Shickshinny, Pa. 

OR the purpose of inviting announcements of 
Fa addresses of local bill posters and distrib- 
ators, two lines (12 weeener less will be inserted 
three times under this heading for one dollar, 
or three months for five do Cash with the 
order. More space 75 cents a line each issue, 


An- 
TUBBS, 
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LARS distributed free. Particulars. 
with stamp, MODEL ADVERTIS- 
ING AGENCY, Stewartstown, Pa. 


> 





ADVERTISING NOVELTIES. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


Res MERCHANTS can publish illustrated 
moos paper at ht cost. Send business 
card for sample. TIMEL MELY TOPICS, Boston, Mass. 


ITH the aid of the Pictorial Half-Prints, an 


EW PROCESS of Embossing oom Type. 
redu half. Sample order of 


ced one 
et Heads ond t cot heal comune 
for 0.00. GRIFFITH, AXTELL & CADY CO., 
Holyoke, Mass. 


HRISTMAS ADVERTISING PAGR. Gatene, 
artistic, for any number of ads.; 

— 4 columns, or any odd-sized “Ry 

half others. Send for proof. 

Baas ‘Ww w. HARPER, Columbus, Ohio. 


Ppzgre SMOKE CIGAR CAMERA, the most 
unique novelty of the age, produces a picture 
— ag B ante 2 close fe 


reular, 
PARISIAN NOVELTY Co. Me Colltee Place, N N. Y. 


ICTURES are old. Send out commatping ne ew 
the co year. Our Embossed M 

endars and Stand combined os rettier than 

any picture. Go through the s flat. Four 

cents bring samples. NEMOUS & CO., Balti- 

more, Md. 


J be ee and electrical advertising de- 
made to order from special desi mss ; 


practically developed. Send 

stamp for “Pointers” on Jnodel making, etc. 
A. R. tener Atlantic, I Iowa. 

poe “of inviti ting announcements 

of yy a ng Novelties, © kely to benefit 

ps as adv a, 6 es, 36 words or 


less, will be inserted under "this head once for 
one dollar. Cash with order. More = con- 
tinued insertions 75 cents a line each 


A’come! for g PAYS; however, = 
come for s advertised. Then person- 
rs Sa ines © 


4 RESULTS. copy- 
a. “es + du, f. ~ a 8 from 
mee. self- press 
Duplicator,” 7 Dey St pay oe York, 


ae tooo in bi 





ADDRESSES A NI ‘D ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


16 000 Original letters from women, re- 
* —— = answer to our advertise- 
ments during t year. Make offers. Box 
” Rochester, qo 


HE LATEST !—A select list gt Lady Can- 
. Gare & Lg gg me U.S. These have 
on Ra 


te for iculars. 
CRANE & ALING: 38 Liberty St., New York. 


Benew 2 NAMES—1,406,000 in 41 States. Brand 
x. dros gen le; accurate ; 

gotten up. ress. rms and sam 
ples ect, A ALFRED a HORN, 65 East lith St., 


} Fy 8 ~ isi ae agents who have La a Amer | 
for a woman’s 


7 
fe 


mi 
within the pe m months. Write, aking 8e! 
ey Pp ew Jr., 


| ER A I roven value. J. M. KIN 


.» Room 4, New York City. 


“pet aan new, complete and reliable 

ists in any trade or profession at reasona- 
ble rates. Addressing carefully, neatly and ac- 
curately done. Write for estimates of your work. 
CRANE & ALLING, 136 Liberty St., New York. 


ERSONS who have facilities for bri 

vertisers and consumers into contact through 

my | of names an dresses may announce them 

in 6 36 words or less, ‘under this head once 

tor one dollar. with order. More aae 
continued insertions 75 cents a line each a 


ing ad- 
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ON T. MULLIN BARING AGENCY, Faulk. 
land, Del. $2 per 1, 





ADVERTISING MEDIA, 


Advertisements under this head, ay lines or 
more, without display, Tc. a line, 
G RIT 
DI 


GPORAnE SPOKESMAN. 


Bes HOTEL GUIDE is invaluable to hotel 
supply firms. Try it. 
. Raeate TIMES proves over 33,000 circula- 
tion. It will pay you. — 
GENTS GUIDE, New York. The leading 
agents’ paper. Send for copy 
Cea MEDICAL ERA—It reaches 
doctors ; all are good bu} buyers; go into it. 
ee pst IT IN THE POST,” South Bend, Ind, 
Only morning paper in paper in eee es) 
M EDICAL BRIEF (St. (St. Louis). 
tion of any medical dical journal int * ‘wor 
EWEY’S Canada List (60 
30c. line. D. R. DEWEY DEWEY Hamilton on” 
$i. 50 For 5 lines 26 days. 6 da: 8, cts. EN- 
TERPRISE, Brockton, Mass. Circ.7,000 
DVERTISERS’ GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 
T IS BIGGER — THE se — Jr 
PRESS—than any paper in Indiana o 
Indianapolis. ev gn 
T= WEEKLY SENTINEL, Hazleton, Pa. 
Fy ey 30,000 circulation. $3.00 an inch. “It 
is close to the masses.” 
r[/’RY OUR LIST—50 rs; circ. 100,000 month- 
. . Reaches families New jand, N. Y., Pa. 
e. TIMELY TOPICS, n, Mass. 





K ANAS is thorou; it. covered by THE KAN- 
\ SAS WEEKLY TAL, Topeka, Kan., the 
eading farm and family newspaper of the State. 


UR RATES are so low (l0c.) we can’t buy a 
ad__ We prove 20,000 circ’n. Sample 
free. ILLUSTRATED WEEKLY, Topeka, Kansas. 


A PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), pad Orleans, La. A Southern fam- 
y magazine, it reaches Sou’rn homes. Adv’tise! 


G4 OF MUSIC, Boston, Mass. We prove 
3 what we a * or no pay. Circulation for Oc- 
tober, 19, verage for year, 25,502 copies. 
Rates an: sample free. Correspondence solicited. 
Te omne f+ JOURNAL goes to t 
homes of ~ best le in central Ohio. 
Daily, 12,500; eekly, 22,000; Sunday, 17,000. 
Nearly all the heading "jeneral advertisers use its 
columns regular’ 








41,102 Cops of of THE DALLAS MORNING 


the election. Startin . with r presti 
— THE GALVESTON NE this 

der has os so that it runs +y 3 - at its own ex- 
pense special trains a distance of 106 miles, 
and at the age of 7 presents the above unparal- 
leled record. 


a ASHPIED ADVERTISEMENTS in PRINTERS’ 


llustrations and Advertisement 
Constructors, 6 lines (36 words or less) will be in- 
once or’ two lines (12 words or less) three 
times for one dollar if the cash accompanies the 
order. Additional space or insertions c 

7 cents a line each issue. 
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SUPPLIES. 


Advertisements under this head, two lines o1 
more, without display, Tse. a line. 


yan BIBBER’S. 


L®¥=** INKS are the best. New York. 








ae ee! oe | 








ee INKS are the best. New York. 


DAPEe DEALERS—M. Plummer & Co., 161 
] William St., N. Y., sell every kind of papes 
used by pr inters and publishers, at lowest prices. 
Full line quality of Printers’ Ink 





ILLUSTRA TORS AND ILLUSTRATIONS. 


Under = head, 2 lines (12 words) will be 
erted three times Sor $1.00. 


+ K. HOUSTON—Advertisement Illustrator, 
I « 3% Broadway, New York, 
‘EE “Artist Lincoln.” Work of highest ex- 
Ss cellence. 28 W. 20th 8t., N. Y. 
HRISTMAS adv. ; new features ; chea) 
Ca ; write. CHAS. W. HARPER, Columbus, 


‘UPERIOR Mechanical Engraving. Photo Elec- 
trotype Eng. Co., 7 New Chambers S8t., N. Y. 


—s 





MISCELLANEOUS. 


Advertisements under this head, two lines or 
more, without display, 75e. a line. 


Sure FOR COLLECTIONS—Send for lists. 

c. PARKER, Bethlehem, Pa. 

VCE add preserved by the sg 3 count 
Valuable nen. Rev. D. D. EATO 

Sergeantsville, N. J. 


a 
ADVERTISEMENT CONSTRUCTORS. 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1.00. 


WRITE convincing ads—ads that sell goods. 

Single one, $1; series of ens Cash with 

order. If I do not pees 7 ‘ll return the 

money. Fair enoug RLES A. BATES, 

Indianapolis. Send copy of paper with old ads 
FOR SALE, 

Advertisements under this heud 75 cents a line. 


pay MS FOR NEWSPAPERS. EMPIRE 
CO., 146 Worth St., New York. 


$3. 50 BUYS 1 INCH. 50,000 copies PROVEN. 








WOMAN’S WORK, YORK, Athens, Ga. 


HAs ILLUSTRATIONS for pupers. Cat- 
alogue, 25c. AM. ILLUS. ILLUS. UO., Newark, N. J. 


R6 000 HALF CASH, ‘CASH, takes the only Demo- 
— C Reper (a (eet — Ag I in 

the finest tow rk § 

“QUICK,” Printers’ Ink. 


por. SALE—State, patcad or ~ right in new 

money-making ow, invest- 
ment sure, profits bi Write. a By “ PATEN- 
TEE,” box 132, Detroit, , Mich. 


pres Se SALE—A 7 Ea of the American Newspa- 
ee | ‘or 1892. Price five dollars. 
Sent c siege pa d. Address GEO. P. ROWELL 
&CO., Publ hers, 10 Spruce St., New York. 


1 00 3000 Agents’ addresses, printed aud 
gummed. We sell of any State at 

$2001 boo, and pay forfeit 4 cts on each returned 

“dead.” Try 1, AGENT’S HERALD, Phila , Pa. 


UT) ep 
2000 22 Ane Eas nt 


PIANOS, Sth? ug ease 3 


TENTS ton, D.C. ae page Book FREE. 


BOSTON. a ana ” “Lydia Pink- 
woul 


WOOD CUTS PROCES PLATES 

















E.8 SPROUL, 658 Washington St. 
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Bway, N. ¥. 


| 9 ke Nickel 


ELECT ROTYPING 


for Advert Send tothe Manufacturer 
for estimates, A, MUGFORD, Hartford, Ct. 


66 INCREASERS.” Every live ~ 
advertiser wants ’em ; chea 
_UARUE siirnctive effective. Write 
= CHAS. W. HARPER, Columbus,0. 


THE EV EVENING JOURNAL, 


can A rt, N. J. Circulation, 15,500. 
rtisers say it pays. 


PATENTSi2:"32: 
ears’ ex sites. 
rite for information 
BERMAN ee 


sample copies, rates of advert: 
GERM A, Manchester, N N, 




















21.00—Visiting Oarde. We will engrave a 
copper pie. and — 50 visiting cards for $1.00. 
Sam ~y Dag em 7 For 10c. 
wi ore ct “Card Eti- 
quette.” BELLS BROS. * roleds, 0. 


Kate Fieli’s 
Washington, ¥ 


DON°>T 


Order any kind of cuts for printing until yen 
have heard from us. It will pay you to write 


CHICAGO PHOTO ENG. CO. 
THE ADVERTISERS’ roc ate 


£ 3 pealy Liew 3 expounding expertly 
ntageous to publisher = 
po ak ay mailed for one ew 3 co receipt o 
twelve cents to pay. stamp for 
sample copy. ST. SY DAY, t Maarkee N.J. 





Is read by intelli ¥- people 
re 








< 





I write primers ;—adver- 
tisements. You pay me. 
They do, you. 


E. A. WHEATLEY, Chicago, I. 


San Francisco Bulletin. 


; 

; Largest ey Circulation in California. 
High character, pure tone, 
< 


> FAMILY NEWSPAPER. 











How to Make 
RUBBER STAMPS. 
Use Latest Improved Process 
and a New York Vulcanizer, Cir- 
culars free. BARTON MFG.CO., 

338 Broadway, New York. 






















(wee SONNY 


» 


QOD 


THE HOME CIRCLE, | 


ST. LOUIS, MO. { 
fi 000 Ad Each —- ( 


») “GENERAL ADVERTISERS. 
» THE Home CIRcLE Pus. Co., St. Louis, Mo. me. ¢ 


do a le mo lo om om fo ~~ 


FEE 





~—- 














PUSLISN ERS 
RIBICYCLES 


, employees or 

for use as premiums ca _pro- 

cure same from us on favorable terms, and 
cash and the balance in advertising. 

die all makes, new and second-hand, and sell 
where. Catalogue and terms free 

SE, HAZARD 20 CO., 2 X Street, Peoria, Il. 








Dodd's ative Aves) Boston, o 
Send for Estimate. 


RELIABLE DEALING © CAREFUL SERVICE. 
tw” LOW ESTIMATES. 29 









Pa 
die, 
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™ SPOKANE 
SPOKESMAN 


has 75 per cent more paid subscribers 
than any other daily paper published 
within 300 miles of Spokane, Wash. 














Always pays 
PUBLIC Advertisers, 
OPINIO Washington, 
New York. 








Success With Flowers 


Is hailed as the BEST and BRIGHTEST 
Floral Magazine published. 


Paid in advance 
Circulation exceeds 50,000 Copies. 


Advertising received direct or through any 
agency. 
THE DINGEE & CONARD COMPANY, 
WEST GROVE, PA. 


Over $3,000 per month 





Proved oe past Nine Months. | 











Rates Lowest for 
quantity and quality of 
Circulation. | 





WeConductNEWSPAPER 


ADVERTISING Acer. 


WE GIVE TO ALL CUSTOMERS — | 





Judicious ADVERTISE Conspicuous 
Selections, Positions, 
Experienced Unbiased | 

Opinions, | 
Prompt n 
Transactions Confidential | 
Low Prices. Service. 


‘SUCCESSFULLY. 

CONTINUOUS ADVERTISING BRINGS SUCCESS! 
ADVERTISEMENTS DESIGNED, PROOFS SHOWN AND | 
ESTIMATES OF COST IN ANY NEWSPAPER 
FURNISHED FREE OF CHARGE, 


J. L. STACK & CO.,*%,240" I 


| 





Second-hand Perfecting Press 
wanted. Manufactured by 
Walter Scott & Co., of the style 
known as Number Fifteen ; 
printing a six, seven, or eight- 
column paper, standard column 
width. Address ‘‘ Scott Press,”’ 
care Printers’ Ink. 





DASEXCRERS NEXENENANCNCNERCRCNENER ENCES IIS, 
SISSIES MAMAN ZAP LA 

















| PRINTERS’ INK 
2 PRESS, 
No. 8 Spruce Street, 


¥s NEW YORK, 
© 
Solicits Orders for - - 


PRINTING 


- - of Every Description. 


7RYNAN IN 


AIS SENAN ZS EDN! 
SSS 


APX 





' 
vex 


FRYARA 


» 
“7 


v 
¥. 
i 


OOD 
WX 


A 
IFRINLNVS 


INANZ 


N 


xs 
ray) 
bed 
PAY 
2; 


ANANAN LIGNE ING, 
LNLRAMIRA 








LN 





SAINI XENANANZ IIS CINY IY! NYYANGE, GOS <y. BXEIY, Sa 
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THE NEW YORK LEDGER 


Keep the fact in mind that the LEDGER pays advertisers, and don’t fail to put 
it on your list for fall business. Rate for 1,000 lines, to be used within one year, 
or for 52 consecutive insertions, $1.00 net per line. Make contracts now. 


ROBERT BONNER’S SONS, Publishers, Sprace and William Sts., New York. 







Offic 
peo! 


tn 
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ADVERTISERS —=:"""SEWING MACHINE TIMES, “cc: 
WOMAN'S. F FARM JOURNAL a 


g, from a eatery an id for sample copy and 
CsBoT, Pub., bol N. N. MNiathe Street, St. Louis, . 


NEW CLE, 36 Unies organ of ‘ag? sang Federation of 
THE women's ct ey Yonioo 10 Bote pe THE CYCLE was 

le the Official o ennial Meeting, Central all. Chicago Inter-Ocean : 
S ‘matter of a Clu And a essuted and THE CYCLE, with Mrs. J. C. Croly, as editor waz 


made the organ, and pledged the support of the Federation. 


Che- Evening Wisconsin, 


THE MILWAUKEE ply A emin is mg <M to use two Perfecting Presses to print 
r+ ony circulation, one. being a to print the circulation of every other Milwaukee 
r, and it is al ‘then have. CHAS. H. EDDY, Eastern Agent, 10 Spruce St., New York. 

daily eit, AIKENS & CRAMER, Milwaukee, Wis. 


The Christian Advocate. 


Official weekly metropoli per of “ The Methodist Episcopal Church.” Circulation, over 

50,000 cuaranteed. We invite ‘correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th St., New York. 


WE WANT TO ADVERTISE 


in every Newspaper in the United 
States and Canada, but only with those 
using premiums. 


Saxena EMPIRE PUBLISHING CO., 


146 & 148 Worth Street, New York. 


























ANC SOME ter wis txemcocans.  NEWSPapers, Write at Once. 
A Touchdown 
Often Leads to a Goal, 








ANP a careful consideration of the causes which lead to 
success in newspaper advertising tends to show that 
the successful advertiser kicks the goal every time. 


T? accomplish this requires thorough familiarity with 
the game; skill in the selection of proper material’ 
and ability to get best possible service at smallest risk. 


WE have been kicking goals for advertisers for years, 
and if we can assist you, write us and we shall be 


glad todoso. It will cost you nothing. 














THE GEO. P. ROWELL ADVERTISING CO., 


10 SPRUCE STREET, NEW YORK. 
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GENTLEMEN—We have used for a long time and are stiff 
using the various newspapers comprised in your different lists, 





TESTIMONIAL 


and consider them first-class mediums for advertising. We 
OF most cheerfully recommend them, and take pleasure in Saying 
further that the regularity and completeness of work in the 
THE CHARLES A. $ execution of our contracts has our highest appreciation, 
Very resp’y yours, 
THE CHARLES A. VOGELER CO., 
Sandlass, 


VOGELER 
COMPANY, 


For Catalogue of 


THE CHICAGO NEWSPAPER UNION, 
Address—93 So. Jefferson St., CHICAGO, ILL., or 





BALTIMORE, MD. 
10 Spruce St., NEW YORK. 











SPECIFIC OXYGEN CO., ? 
Mr. B. L. Crans, New York City NASHVILLE, Tenn., Oct. 24, 1992. § 
DEAR SIR—I am somewhat fmpre ssed with your list of Monthly Household Public: ations, 
The only object we desire to accomplish in advertising is simply to have people write us 
who are needing our treatment. 
Do you think you could get up an advertisement of very few words, very noticeable, to 
occupy not over one inch in the publications referred to? Yours truly, 
Cc. L. FROST, Manager. 


The result—the same being accepted. 


(GR ARE you You’ 





No charge is made the advertiser 
for preparing an attractive adver 
tisement from type when his order 
is placed through my hands. Adver- 
tisements placed in all publications 





in the United States and Canada. 
Estimates submitted and discounts 
allowed on all publications. 


B. L. CRANS, 
Newspaper Advertising, 
10 Spruce Street, 
Room No. 4. NEW YORK. 


AFFLICTED WITH 

BRONCHITIS, ASTHMA, CON. 

so SMPHION ky disease of the THROAT and 

t UNGS? Send fora book of 100 pages, mailed 
FREE, describing treatment and its proper use 

in each disease. Treatment by inhalation. 


THE SPECIFIC OXYGEN CO., Nashville, Tenn. 
POLO LLL 










The population of Omaha and 
Council Bluffs is oyer 190,000. 


OMAHA WORLD-HERALD 


gives the 


Most Publicity for the Least Money. 
——- @—— 


T IS the strongest local paper in Omaha and carries more advertising from local 
advertising than any other Omaha paper. 


“ 


merchants and more 


* IS a paper of great influence and high character, and its strength as an 
advertising medium is great. 


iy IS a fine-looking and handsomely printed paper. 





want” 


———- @—_ 
Sample Copies and Advertising Rates on application to 


R. A. CRAIG, Eastern Manager, 


In these cities the 


41 TIMES BUILDING, NEW YORK. 








PRINTERS’ 








till 
sts, 
We 
ng 
he 






THE RURAL 
NEW-YORKER, 
FOR 42 YEARS 
THE FOREMOST 
AGRICULTURAL 
NEWSPAPER IN 
AMERICA, PAYS 
ADVERTISERS, 


INK. 681 


How interesting it may be 
made for an advertiser to use 
these papers depends on how 
attractive the article advertised 
is to prosperous householders 
and what margin of profit he 
has in its sale. 

If the advertiser’s end of the 
deal is all right and he tells it 
properly, over 260,000 fami- 
lies will make it very interest- 
ing when these papers are used, 

















Put Sunday School Times. 
, PHILADELPHIA. 
Them Presbyterian. 
On | Lutheran Observer. 
Stn Cont tist. 
ri 
Your Presbyterian Journal. 
i Ref’d Chu essenger 
List Episcopal Recorder. 
Christian Instructor. 
It will interest us oe Recorder. 
to know what you] Lutheran. 
have to advertise. § Presbyterian Observer. 








Over 260,000 Copies 
Religious Press 
Association 
Phila 





OUR “DAISY.” 





A Decided Novelty for Desk 
or Mantel Use, 3-inch Dial, 
Diameter, 5 1-2 inches, <= 
to Hang or Stand. - a 





ADVERTISING MATTER 
BROUGHT OUT IN BELIEF, 
Also made without yt na matter. 
A reliable clock Ls — 
Suitable for pre’ 
Just the — = “Schemes.” 
Givea — ty away to your customers. 
They will appreciate such a souvenir. 
Price, in Lots of 100, $1.40 each. 
Fitted with Alarm, 2% cents extra. 
Single sample with our advertisement, 
$1.40; or with your own advertisement, $2.00. 





BAIRD CLOCK CO., Plattsburgh, N. Y. 
London Office—107 Queen Victoria §t., E. C. 











In selecting your 
papers for advertis- 
me: be sure you 
ave 


The New Orleans Dela 


on your list. 


DAILY, 
SUNDAY, 
WEEKLY. 


The best circulation 
in LOUISIANA and 
MISSISSIPPI. 


| 


cduretenedenl 
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$100 Reward 


FOR ADVERTISING IDEAS. 


THE Now in its Twenty-second year and the most 
enterprising Drug Paper in America, offers ONE 
AMERICAN nunprRED DOLLARS in a competition for 

Original Ideas in connection with advertising a 
DRUGGIST Retail Drug Business. The following are the 
conditions of the centest : 


THE BEST SYSTEM. 

For the best letter outlining the most original and practical system for 

$50 advertising A RETAIL DRUG BUSINESS, embracing either newspapers, cir- 
culars or placards, or the three in conjunction. 


THE BEST WORDED CIRCULAR. 
For the best worded circular of 200 words or less, calling attention to any line 
$20 of goods in the stock, or to the general stock of a Retail Drug Store. 


THE BEST DESICN FOR NEWSPAPER CARDS. 
For a set of three of the best worded and designed 2, 4 and 6 inch cards for use 
* i 5 in local newspapers for advertising any one line of goods, or the general stock 
of a Retail Drug Store. 


THE BEST PLACARD. 
For the best worded and designed placard for use in show windows or on | 
~ { 5 Sones, Gane walls, etc., for advertising the stock asa whole, or anyone line of | 
goods in a Retail Drug Store. | 
All matter submitted in the competition becomes the property of the American Drug- | 
gist, and, if published, the name of the contributor will appent. | 
The candidates for the prizes must have their contributions in the hands of the judges 

by February 1, 1893, and as much earlier as possible. ; 
The judges of the contest and the awarders of the prizes will be the editor of PRINTERS’ | 














Ink, New York ; the editor of Art in Advertising, New York, and the editor of the American 
Drw , New York. 
ress all communications to 
A. R. ELLIOTT, President American Druggist Pub. Co. 
87 College Place, New York. 











FIRST. 
A first-class 
Railroad ticket 
from your Home to the 
World’s Fair. 


SECOND. A first- 


class Railroad Ticket from 
Chicago to Denver. 


THIRD. A first- 


class Railroad Ticket for a 1,000 
mile trip through the Rocky Mountains and 
return to Denver. 


FOURTH. A first-class Railroad Ticket 


from Denver to your Home. 
FIFTH. $100.00 in cash for traveling expenses. 







ALL THE ABOVE IS CIVEN YOU FREE 


It doesn’t make any difference what section of the United States you live in 
a full Operate 10 cents for a copy of THE GREAT DIVIDE of 
this month, which fully explains to you the details « g is ask 
oe I you the details of the trip and this remark- 
The German National Bank, of Denver, will endorse and guarantee the 
fulfillment of our promise. 
Write your address plainly and address your letters to 


THE GREAT DIVIDE, 1516 Arapahoe St., Denver, Col. 
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- THE = 


Mayflower idle RFUL 


(Published at Floral Park, N. Y.) 
is 


MEDIUM 
WITH 











~ 300,000 


Paid-up Subscribers. 











FOR 
JOS. J. DE LONG, 
RATES Manager, 
ADDRESS 89 Tribune Building, 
NEW YORK. 




















Good judgment in the selection of an advertising 


medium is aptly shown by all experts—men of ex- 
perience—when they select 


‘ALLENS LISTS-+ 


without hesitation, every time. 

Business men, contemplating advertising, can have 
no safer guide than the live and shrewd advertisers 
who have made fortunes through judicious advertis- 
ing, and who have used our lists from their inception. 


We close forms on the 18th. 


E. C. ALLEN & CO., PROPS., AUGUSTA, ME. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 





PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. © back numbers. Wholesale 
price, Three Dollars a hundred. 


ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices or For Sale, 
two lines or more, 75 cents a line; Wants, six 
lines, 36 words or less, one time, $1.00. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 








NEW YORK, NOVEMBER 33, 1802. 


A Special Offer 
TO 
Advertisers In Printers’ Ink. 
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An advertisement ordered in Printers’ 
Ink for 52 issues in 1893 is taken at 
two-thirds the current rate and 
receives free insertions in all the 
remaining issues in 1892. 

If the order comes be- 
fore November 30th 
the number of 
free issues 
will be 


a 


We insert a full-page advertisement in every 
one of the fifty-two issues in 1893 for $5,200, or 
$100 a page each issue, which isa reduction of 
one-third from the price demanded and received 
all through the year 1892. We sell one-half page 
for $2,600; one-fourth page for $1,300; or a 
page once a month for $1,200. 





Even Dr. Samuel Johnson was an 
advertisement writer. One of his ef- 
forts in this direction was made on be- 
half of a bookseller named Osborn, 
who bought the Harleian Library and 
offered it for sale. 
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THERE have come to the writer's 
desk, within the last month, two news. 
paper directories, published by adver. 
tising agencies pre-eminent for busi. 
ness integrity, energy and enterprise, 

I have devoted a considerable por- 
tion of time to studying the circu. 
lation ratings accorded papers, not 
in this city, but in others with which 
I have reason to be moderately fami- 
liar in every case, and thoroughly 
familiar in others. I have been im- 
pressed more than ever with the feel- 
ing that the time has arrived when 
the ‘circulation liar” should be 
called down. There has been so 
much written within the last year or 
so on this matter of ‘‘ known circu- 
lation,” that it seems as if nothing 
further in the line of argument should 
be said upon the topic, unless there is 
virtue in reiterating truths until they 
come to be acknowledged facts. 

There would be welcomed among 
honest publishers a newspaper direc- 
tory published by a responsible agency, 
which would take the firm position and 
maintain it, that no circulation ratings 
would be given to publications which 
did not substantiate, in a manner 
which would be thoroughly satisfac- 
tory, the claims which they make. Such 
a directory would, upon its publication, 
instantly become a recognized author- 
ity. Under even the best of the pre- 
vailing systems of ratings in newspaper 
directories the publisher who is honest 
enough and frank enough to state his ex- 
act circulation finds himself at a decided 
disadvantage when his publication ap- 
pears in a list in which the majority of 
the publications which are, from the 
nature of their location or the char- 
acter of the paper, his competitors, are 
accorded circulations exaggerated any- 
where from ten per cent to ten times 
the amount they actually print. 

F. S. PRESBREY. 


THERE are some curious advertise- 
ments in the Western Undertaker. 
‘*Funeral Trains” are advertised by 
five railroads running out of Chicago. 
These trains are run at special hours 
to different suburban cemeteries, Two 
new style coffins are advertised with 
this display heading: ‘‘A Pair of 
Them. Winners they have been! 
Winners they now are!” A ‘“‘ Patent 
Burial Shoe” and an ‘‘ Undertaker’s 
Soap” appear side by side among the 
gruesome exhibits. In the advertising 
columns is also included one announce- 
ment of a patent medicine. 























Most dailies issue for the conven- 
ience of their patrons a broad-sheet, 
showing the various faces of display 
type in use at the office. The New 
York Sun has dropped the clumsy 
form for a neat booklet, well printed 
and attractive in style. No doubt Mr. 
Laffan will be glad to send a copy to 
any advertiser who will apply for it. 


THE November number of the Cloak 
Journal, 695 Broadway, New York, 
has a novel effect in advertising. A 
broad red border surrounds one page 
and within this is a white and blue 
border of the same size. The only 
reading matter that at first strikes the 
eyeis: ‘*An important fact! Raise 
this leaf.” It then appears that a 
paper flap has been pasted on the page, 
so arranged as to completely conceal 
the advertisement proper. 


Major McCONNEL, who was for 
twelve years literary editor of the Chi- 
cago 7imes, but has lately been added 
to Col. Cockerill’s able staff, touches 
upon an interesting point in his article 
which appears as the leader in this 
week’s PRINTERS’ INK. The practice 
of inserting paid puffs in departments 
of criticism and opinion, he asserts, is 
much commoner in the East than in 
the West. It is true that the distinc- 
tion between what is and what is not 
advertising is much confused on some 
of the big papers. A good news story 
is often rejected or the essential part 
omitted because it is feared that it may 
benefit some private individual. It is 
our idea that a paragraph or an article 
ought to be judged solely on its news 
interest, and the free advertisement it 
may give some individual ignored. 
Besides, this course, in the end, often 
proves the most profitable to the paper. 
PRINTERS’ INK prints no paid notices 
for anybody at any price, but has always 
made a rule to print freely and fully 
the name and address of every person 
likely to be benefited whenever doing 
so tended to make an article of more 
interest to readers. In this way it has 
unexpectedly made many a profitable 
customer. A man who had a good 
idea to sell is referred to in a para- 
graph; he hears from it from every 


direction for a month; has his eyes 000 


open to the power of the press, and he 
becomes an advertiser forthwith. Had 


the free notice been denied him, the 
advertiser in him had never struggled 
into life. 
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ACTIONS SPEAK LOUDER THAN 
WORDS. 





The following facts in regard to one 
of the steady advertisers in PRINTERS’ 
INK constitute, perhaps, as good evi- 
dence as can be desired in regard to 
the value of ‘‘ The Little Schoolmas- 
ter” as an advertising medium : 

‘Allen's Lists” are probably as 
well known to advertisers as any other 
mediums in general use. The enorm- 
ous aggregate circulation of the various 
publications of which they are com- 
posed was not obtained by chance or 
good luck, but by the good manage- 
ment, energy and enterprise which 
characterized Mr. Allen in all his ac- 
tions. Advertisements were first re- 
ceived for publication by Mr. Allen in 
1886, when his combined circulation 
was 300,000. 

PRINTERS’ INK was established as 
asemi-monthly July Ist, 1888. Mr. 
Allen was one of its first steady cus- 
tomers. His initial yearly order was 
for one page one time a month at $15 
a page—$180. 

In 1889 results were so satisfactory 
that he gave a new order for one-half 
page one time a month at the increased 
price of $50 a page, amounting to $300. 
In 1890, when the paper became a 
weekly and the price was made 25 cents 
a line, his order was ‘‘ 2 lines, I year; 
4 lines additional, 6 months, and 
page one time a month—$202.” 

In 1891, the price still going up 
($50 a page), he used &% page one 
year every issue, $650, and $125 in 
additional space. 

For 1892 one-fourth page was 
secured at $1,300, an additional page 
one time for $100, and in June the 
order was increased to one-half page 
for all the remaining issues of the year 
(at the rate of 75 cents a line then in 
force) at an additional cost of 


The order recently booked for 
1893 is for one-half page every issue— 
$2,600. 

Meanwhile the ‘‘ Allen Lists” have 
attained a circulation of one million 
copies each issue, and an annual adver- 
tising patronage of more than $200,- 


Advertising done in ‘‘ The Little 
Schoolmaster,” it is admitted, has been 
a valuable factor in making the Lists 
known to advertisers and securing 
their patronage. 
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61, 050 Copies 


WAS THE AVERAGE DAILY 
SALE OF THE ‘ 


Cleveland Press 


For the month of October, 1892. 























The Press is the most important newspaper in 
Northern Ohio, not only in circulation but in 
influence and standing. 

Advertisers contemplating taking up this ter- 
ritory should not miss the one great paper of this 
section. 

With noother paper or combination of papers 


can an advertiser reach the readers of THE PREss. 


Cc. J. BILLSON, 


86 & 87 Tribune Building, New York. 
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THE ST. LOUIS REPUBLIC’S 
BONA-FIDE CIRCULATION 


<== 1§ GREATER ——————— 


IN ST. LOUIS or OUT OF ST. LOUIS than any other 
paper published in St. Louis. 


-—--— -@- - — 


Sr. Louis, Mo., Oct. 31, 1892.—The issues of the Daily and Sunday REPUBLIC 
for the three months of August, ae and October were as follows: 


























we AUGUST. SEPTEMBER. | OCTOBER. ] 
1..54,570 1..60,560 1..65,610 
2..54,480 2..59, 740 2.*73,470 
3..55,550 } 3..64,230 3..60,870 
4 .54, 4.*72,750 4..59,500 
5..56,210 5..58,740 5..64,570 
6..60,330 6..63,710 6..61,320 
7.*67,720 7..69,350 7..62,920 
8..56,080 8..70,830 | 8..66,050 
9..57,590 9..60, | 9.*75,290 
10..59,060 10. 64,950 10. .62,770 
11..57,620 11.*70,070 | 11..58,970 
12..58,540 12..61,630 12..59,360 
13..61,51 13..60,190 13..61,520 
14.*68,210 14. .59,430 14..61,170 
15..55,870 15..60, 15..64,510 
16..57,270 16..85,170 16.*71,770 
17..57,730 17..67,450 17..59, 
18..56,910 18.*72,3 18..60,930 
19. 57,690 19..59,140 19..60,500 
20..62,540 20..60,340 | 20..61,130 
21.*69,150 21..61,670 21..67,290 
22..59,100 } 22.. 50 22..67, 
23..58,520 | 23..64,580 23.*72,590 
24..59, | 24..64,860 | 24..60,360 
25..62,470 | 25.*75,270 25..63,040 
26..60,3 | 26..61,300 | 26..64,400 
27..62,9) 27..60,7 27..61,030 
28.*70,930 | 28..60,100 28..63,090 
29..57,560 29..61, --66,910 
30..59,770 30. .60,670 30.*80,750 
| _81..57,8 m2 31..60,680 
Totals...... 1,848,790 1,934,510 1,998,970 
Average. ..... 59,638 64,483 64,483 
Average daily for three months................ 62,850 
* Sundays. 
— OF Missourt, iss 
of St. Louis. 


Charles w. Happ, Publisher of THe St. Louis Repus.ic, being duly sworn, says the 
actual number of full and complete copies of the Daily and Sunday REPUBLIC, printed for 
the three months of August, September and October, 1892, all in weHAS editions, was as 
per schedule above given. Signed HAS. W. ENAPP. 

Sworn to and subscribed betere ne this thirty-first day of October, 1892. 
JOSE HOLLIDAY, Notary Public, C ity of St. Louis, Mo. 
| commission expires capumnert 7, 1894, 
worn Average for August, Daily and Sunday 

Sworn Average for September, ‘ 

Sworn Average for October, 

Sworn Ave | DU inknaendé. concuaeteesesseqeeensbeasecesnnpeinn alee 

The real cent and leading newspaper of the Democratic party in the United States does 
not appear in Boston, New York or Pl hiladelphia, but is issued on the west bank of the _—— 
River, and its name is THE REPUBLIC.— Murat HALsTEAD, in the Cincinnati Commercial e. 


For prices and information write -to 
W. G. BROOKE, Manager Eastern Office, 146 Times Bldg., New York City, 


OR ADDRESS 


THE REPUBLIC, St. Louis, Mo. 
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FOR SALE! 


The Kansas 
City Journal 


Offers an improved Scott perfecting press, modern 
pattern, capacity 12,000 per hour, with complete 
stereotyping machinery, for sale at a bargain. The 
immense increase in circulation, 30,000 in 24 weeks, 
has forced The Journal Company to purchase one 
of the latest improved Scott presses, with a capacity 
of 24,000 per hour, which will be one of the best 
presses of the West. Address 


THE JourNnAL Company, Kansas City, Mo. 





It still continues to take business from all agen- 
cies, and keeps rolling up its 
(27,000 Daily. 


GCiroulation :) .. eae eee 
--GOES TO THE HOMES. ’ unday. 


—SPECIAL ATTENTION to its LITERARY DEPARTMENT. 
—THE WOMAN’S PAPER OF KANSAS CITY. 


e.- 


Weekly Journal 
and Agriculturist 








Circulation, ~- - - - 47,000. 
—GOES EVERYWHERE. ; 
—BRINGS RETURNS. eee - ae 
—REACHES THE BUYERS. oe att 
—GET OUR RATES. . 











Chicago Office—Room 402, {67 Dearborn St. 
HORACE M. FORD, iidin. 


Eastern Office—Nos. 51 & 52 Tribune Building, New York, 
W, WARD DAMON, Manager. 
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ANUARY JOYS. 


HIS is only a youngster but he has caught on. 
















Age isn’t necessary in order to achieve success. 


i This is just as true with a paper as with a pick- 


aninny. 


The marvel of the newspaper world to-day is a three-year-old. 


It has caught on to the tune of ‘* Twelve Hundred Thousand Copies Every 


Issue.”’ 


It furnishes facts and figures under oath and opens its press room, paper 


mill and post office accounts to the public. 


Its January Issue with its Copyrighted Prize features will carry tidings 


of Comfort and Joy to over six million readers. 


Its name is Comfort, and if you put it in Comfort it pays. It is the only 


paper of its kind and it has the largest circulation in America. 





Space of all responsible agents or of us direct, THE GANNETT & MORSE CONCERN, 
Publishers, Augusta, Maine. Boston office, 228 Devonshire Street. New York office, 
23 Park Row. 
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A PAPER FOR YOUR LIFE. 
Pas poy 
- THE - 


IHlustrated Sun 


- AND - 


Sunday Sun, 


OF DETROIT, MICH. 








ESTABLISHED EIGHT YEARS. 











COMBINED CIRCULATION: 


87,000 Copies Weekly. _ 








2934 Agents and new ones added weekl; 
Send for List of Agents. 
RATES—Soc. per Agate line. 





THE SUN ASSOCIATION, 
Eastern Agent: 
S. S. VREELAND, 212 Griswold Street, 
150 Nassau St., New York. DETROIT, MICH. 








\| 
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1891. 1892. 1891. 1892. 
PAPER. Ave Ave Ave Ave’ 
Weekly Weekly Weekly Weekly 
Postage. Postage. Circulation. Circulation. 
SATURDAY BLADE........ $208.53 $263.59 204,000 256,000 
CHICAGO LEDGER........ 84.98 116.38 82,000 113,000 
CHICAGO WORLD..... ees *§8.91 58,000 


(2 By comparing Weekly Postage paid for 1891 with 1892, you will find the 
increase to be fully 25%. We agreed to give 25% more circulation for 1892 than 1891. 
We have kept our promise and prove it. We will do the same for 1893 also. 

*We only had the CaicaGo WoRLD a few months in 1891, so can’t compare. 


PROVED CIRCULATION FOR 1692 


400,000 (Copies Weekly 


$1.60 PER AGATE LINE. 





























1891. | 1892. 1891. 1892. 
PAPER. Average Ave Ave Ave 
Weekly Weekly Weekly Weekly 
Postage. Postage. hj Circulation. _| Circulation. 
SATURDAY BLADE....... $208.53 $263.59 204,000 256,000 
CHICAGO LEDGER......... 84.98 116.38 82,000 113,000 
CHICAGO WORLD.......... *58.91 58,000 





t= By comparing Weekly Postage paid for 1891 with 1892, you will find the 
increase to be fully 25%. We agreed to give 25% more circulation for 1892 than 1891. 
We have kept our promise and prove it. We will do the same for 1893 also. 

*We only the CHICAGO WORLD a few months in 1891, so can’t compare. 


WILL. PROVE FOR 1893 


500,000 Copies Weekly 


$2.00 PER AGATE LINE. 


BOYCE’S BIG WEEKLIES 


INCREASE IN RATES JANUARY ist, 1893. 
You are allowed to reserve as many lines as you think you 
will require for your advertising, to be used during the year 
1893, at the following rates: 
Saturday Blade............6..:-ss.e0+: 81 00 
CED MIEN, cvccduassees dieus<tese 0 
rhe fh iin eect en detedii nen 0 
HE THREE PAPERSCOMBINED, 1 60 
The application for reserve space must be sent before 
January ist. Space contracts are subject to our regular 
rules, viz.: 1. Any advertisement discontinued for any 
advertiser at any time. 2. No discounts for time or space. 
8. Circulation proved weekly by P. O. Receipts. 


Apply to any agency or to 


W. D. BOYCE, Chicago. 
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THIS IS THE 


New York Recorder’s 


NEW BUILDING, 
SPRUCE STREET, NEAR PRINTING HOUSE SQUARE, 
NEW YORK. 








No other New York news- 
paper ever turned the 100,000 
mark in twice the time that it 
took THE RECORDER to 
reach this enormous circula- 
tion. 

No other New York news- 
paper ever put up a new build- 
ing in the second year of its 
existence. 

No other New York news- 
paper ever had a building ex- 
clusively for its own use, and 
the entire ten floors of the 
RECORDER building will be 
occupied by this newspaper for 
its own purposes—more floor 
space than any other news- 
paper in the United States has. 


- 


A letter from R. Hoe & Co.: 

G. W. Turner, Esq., Editor and Pub- 
lisher ‘** New York Recorder,” New 
York. 

New York, Sept. 17, 1892. 
DEAR Sir—The new press room of 

‘*THE RECORDER ” will contain presses 

of our manufacture with a capacity ot 

144,000 eight-page papers per hour. 
There are but few offices in the 

United States, or even in the world, 

with a printing capacity equal to this. 

Yours very truly, R. Hoe & Co. 











An editorial from the Sun”, Sunday, 
July 31, 1892: 

‘*We learn credibly that the Recorder 
of this city is now printing and selling 
over 100,000 copies of its Sunday 
paper. This is a very remarkable 
achievement for a comparatively young 
newspaper, and can be the result only 
of uncommon energy and industry.” 


An advertising contract in THE RECORDER at present rates 


is better than a paid-up insurance policy. 
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Do You Want to Reach 
The HOMES . . . 
Of the Metropolis? . 


a 


THE NEW YORK HERALD said this editorially 
of the 


New York Recorder 


on November 13th, 1892: 


“THE RECORDER IS PRE-EMI- 
NENTLY A WOMAN’S PAPER. IF WE 
SAY THAT IT IS READ BY ONE HUN- 
DRED THOUSAND WOMEN, IT IS 
EQUIVALENT TO SAYING THAT IT 
WILL INFLUENCE DOUBLE THAT 
NUMBER OF MEN.” 


The New York Recorder has reached a larger 





circulation in a shorter time than any other news- 
paper ever did. 

Day by day reports of circulation, showing the 
exact number of copies The Recorder sold to each 
and every News Company, for any length of time, 
will be furnished to any advertiser on request. 

The Recorder is recognized as the HOME NEWS- 
PAPER OF THE METROPOLIS. This is the kind 
of circulation that pays. Address 


NEW YORK ‘RECORDER, 
New York City. 
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HE ADVERTISING IN THE 





Best Street Car Lines 


IN NEW YORK IS CONTROLLED BY 


CARLETON & KISSAM. 


=== SSS SS SS SS SS SS SS SS SS SS SS SS SS SS SS SS ST 


HE lines are: Sixth Avenue, Eighth Street, Broad- 
way & Bleecker Street, Third Avenue, Central 
Cross-town lines on Fourteenth Street and the 125th 
Street Cable. The above lines comprise the cream 
of New York and carry monthly over 


=== SSS SS 55> 555555 55555555 55555555 5555555 => 


7,000,000 PASSENGERS 


i 
i 
i ND a card 11x21 inches in all of them costs about 
$225.00 monthly, or a little over $7.00 a day. 
Where can you cover such a circulation for such a 
price? Recollect that advertising in New York 
means, to a certain extent, the whole country, and 
also that we always give a percentage of extra cars 
to our advertisers in addition to our regular 


CARLETON & KISSAM, } s0°Gromicta*Street, ‘oston, Mass: 


Also all cars in Newark, Paterson and Elizabeth, N. J. 














PRINTERS’ INK. 


o@ No 
TEXAS 


List Perfect Without the Statesman 








Austin, 

A Capitol City. 
The Statesman, 
A Capital Paper. 


State Pride makes every Amer- 
can citizen feel an interest in the capi- 
tol city of their State, and many business 
men—lawyers, doctors, merchants and 
politicians throughout the State—sub- 
scribe for a paper published at the seat 
of State government. THE AUSTIN 


Statesman 


is the only Morning Paper published at 
Austin, and is not only a general news- 
paper, but is a thorough local as well 
as a first-class State and family paper, 
having 


Large Circulation 


at home and throughout Texas, reach- 
ing every lawyer of any prominence in 
the, State. 

Austin is a beautiful city, located 
amid the richest and most fertile fields 
of Texas, and is the seat of learning, 
the State University being located there. 
It differs somewhat from many capitol 
cities, as it is a hustling business point. 


The Sunday Statesman is clean—crisp—and snappy— 
bristling with local, State, and foreign news. 


Ss. C. BECKWITH Sole Agent 


9 Foreign Advertising, 
48 Tribune Building, New York. | 509 ‘‘ The Rookery,’”’ Chicago. 
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Look 
For Results 


And for the very best 
service and results 


Look to the 
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Daily, 43,560 


It is these thousands of copies, 
marching, at the eve of each _busi- 
ness day, into offices and private 
homes, to be scanned and furnish 
‘entertainment for the whole house- 
hold, that gives THe Wortp the 
power, possessed by no other 
Cleveland daily, to arouse thought, 
awaken interest, which beget a 
desire to purchase. 


Sunday, 30,524 


Tue Sunpay Wor pb, like the daily, 
has no superior. Every effort is made 
to keep it a first-class paper, and the 
well-to-do purchasing consumer ap- 
preciates by encouraging the effort. 


Cleveland 


Population, 261,353. 


World 





There are strong, ‘‘ top-of-column” 
reasons (figuratively (yet truthfully) 
speaking) why THe Crevetanp Daly 
Wonrtp is sure to give full and over- 
running-measure returns: The most 
prominent is its immense circula- 
tion (which will be found at the top of 
the next column), the social and indus- 
trious status ofits readers, and the gen- 
eral prosperity of the city of Cleveland, 
with its large lake and railroad com- 
merce, manufactories and general trade. 
Now cast your eye to the next column ; 








Circulation—7 Days—Over 74,000. 


opular one-cent 


venin aper. 


B. F. BOWER, General Manager. 





Ss. C. BECKWITH, 


SOLE AGENT FOREIGN ADVERTISING, 
609 “‘ The Rookery,’”’ CHICAGO. 


48 Tribune Building, NEW YORK, 
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CIRCULATION oF THe 


Cleveland World 


GUARANTEED AS STATED, OR 


NO PAY. 


The following is the circulation of the Cleveland 
World for the month ending October 31, 1892: 





Oc tober 1, 42,923 | October 17, 42,875 
2, 28,793 * “ 18, 47,834 
3, 43,470 j 19, 45,456 
42,755 ‘ 20, 46,347 
42,432 “21, 41,171 
42,763 “22, 46,505 
42,734 23, 32,900* 
43,901 ‘ 24, 45,405 
32,707 * ‘ 2, 45,346 
43,509 2%, 44,323 
44,504 2%, 44,263 
43,379 “28, 43,483 
43,374 29, 47,044 
43,214 * 30, 30,039 * 
44,021 31, 49,113 
32,357 * ra Sunday. 

















Total, - - 1,308,940 
Deduct all ‘returns, etc. ; 23,536 


Net bona fide circulation, 1,285,404 
Net Daily Average, - 43,560 
Net Sunday Average, - 30,524 


Number Cols. Adv’t. Oct. ’g1, 400 
Number Cols, Adv’t. Oct. ’92, - - + 759 


Showing an increase of nearly 100 per cent in advertising, so that 
circulation and business are hen tite wea with each other. 





CLEVELAND, OHIO. 
B. F. BOWER, General Manage. 


S.C. BECKWITH, paste New York & Chicago. 
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WANAMAKER WANTS $1,000 A WEEK. 


Printers’ Ink is “crowded with advertise- 
ments this week. It ought to contain more 
reading matter, but its forty pages in a wrap- 
per weigh exactly two ounces, and if the bulk 
is increased so much as one additional page 
Mr. Wanamaker will demand $1,000 weekly 
for postage instead of the $500 he has collected 
for every issue in 1892, Permission was asked 
for a ruling permitting the addition of a few 
more pages at one cent a copy, but was firmly 
refused. Book News, meantime, printed by 
Mr. Wanamaker, is mailed at one-tenth the 


price exacted from Printers’ Ink, although 


weighing twice as much, 
————_~r > 





Honest John (so called) in his great act of 
stopping the progress of Printers’ INK. 
Mem.: He is not making a success of it, but 
he is an annoyance, nevertheless, 

ee 


— 





THE LAMB OF BETHANY CHURCH. 


J. A. Larkin & Co., Jewelers and Opticians, 
Agents for Victor and Credenda B cycles, t 
OHNSTOWN, Pa., Nov. 12, 1892. 
Publishers PRINTERS’ INK : 
We enclose two dollars to pay for two years’ 
are. in advance. 
arch 4th, 1893, the Lamb of Bethany 
Church will retire to private life—or the bar- 
counter. What nice Mr. Wanamaker re- 
dto give | ay manne ou will undoubt- 
edly receive from the next Postmaster-General, 
Wi F. ity, of Pennsylvania. 
ours truly, J, A. LARKIN & Co. 


PRINTERS’ INK. 


A GREAT WRONG. 


oe ¢ be meg GAZzETT 
Largest circulation of any country week} 
in Maine. Sworn circulation, ry 7 
ERNEST KE. WARREN, Editor. 
DEXTER, Me., Nov. 7, 1892, 
Editor PRINTERS’ INK : 
have been a constant reader of Printers’ 
INK for two years or more. Iam a Republican. 
and believe that Mr. Wanamaker has FA one our 
ows a eres wrong, @ wrong that will reco 
ure. PRINTERS’ INK comes bane f into = 
office and is always read and peagerved c 
reference, as a _ cyclo _— and guide for the 
benefit of our advertising patronage. It enables 
us to help th ome secure the practical methods for 
vertising. is is what we subscribed to the 
ae Papen InK for. 

he boss of the P. ©. D., Wana maker, makes a 
discrimination against PRINTERS’ INK, but allows 
campaign literature, as Protection and 
procity, the uses of e mails as second- class 
matter. is is a confiscation of the public 
weal to private ends, and no such man should 
continue in office. PRINTERS’ INK contains Valu- 
able discourses upon the subject of judicious 
sdvermars. and is, therefore, of great value 

to publishers, advertisers and business men in 
general. To such it commends itself by giving 
a practical and complete guide. 

Painters’ INK is a valuable trades journal, a 
ine of pe and yn de voted 

to the cause of vertisers, and advances mod- 
ern ideas to them who pay annually their sub- 
scription therefor like the reader of the societ 
journal. As the scientific ptree is to its read- 
ers so is PRINTERS’ INK to its re: 

Mr. Wanamaker’s stand which he has taken 
against this paper is unnecessary and wholly 
uncalled for, and condemned by all who know 
the unjust treatment accorded to PRINTERS’ 
INK. PRINTERS’ INK is a circular, it is a model 
of excellence and unparalleled in the age of 

Wanamakerism. No, it is not a circular, 
bright weekly journal, a credit tothe journal- 
istic field and to its publishersand is sure to 
meet with success, the P.O. D. to the contrary 
notwithstanding, and the Eastern Gazette takes 
this opportunity to express to PRINTERS’ INK the 
— it_owes, and waits with interest to the 
ime when Wanamaker must come down from 
his lofty () principles. Come he must. PRmxt- 

ERs’ INK must and will have its rights 
ERNEST E, WARREN. 


THE CIRCULATION AGENT OF ‘“PRO- 
TECTION AND RECIPROCITY.” 


116 PEARL STREET, Boston, Nov. 12, 1892. 
Messrs. Geo. P. Rowell & Co. : 


Please find enclosed one dollar to advance our 
subscription to Janua: . No donbt we 
could get along without PRINTERS’ INK but we 
don’t want to, and though we advertise but little. » 
the bright ideas we get from it are worth more 
than a dollara year in the little we do. 


have watched with paporens your fight inst 


the Cyrene of the P. O. D., and though there is 
0 probability that “Book Nes. will be done you 
b; e = er of B Rng aoe } 7 circula- 


ion agent of Protect Sectprocity, 
there is satisfaction in the thought that the re 
sult of Tuesday’s election makes it impossible 
for him to much longer prostitute his offic! ial po- 
sition to further isan ends or gratify per- 

sonal spites. We rust that PRINTERS’ INK will 
not only be readmitted to second-class rates as it 
deserves, but will also secure a return of the 
money of which 2D. has been unjustly mulcted 
by o ‘7 pig: ~ 1. ness. 

truly, 
AMERICAN DECORATIVE Co. 


LIKE WATER ON A DUCK’S BACK. 





Office o: '] 
THE YOUNG CATHOLIC MESSENGER. 
Dayton, O., Nov. 4, 1892.) 
PRINTERS’ INK: 


What isthe use to write to Wanamaker. He’s 
got itin for you, and to write him would be as 
good as throwing cold water on a duck’s back. 

We have become attached to PRINTERS’ INK, 
and would certainly miss it ame our ex- 
oe, 8o find sy “os or same. 

A. PFLAUM, Publisher, 
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PLAYED HIM FORA ee BEING A PUBLIC DISGRACE. 
FROM ILLINOIS 
GERMAN-AMERICAN IxvEsT. & GUARANTY Co., } 


YELLOW CREEK, III. , Nov. 10, 1898, Capital, $100,000. 
Pub. PRINTERS’ INK, New York Ci Yesler Building, SEATTLE, Wash., Nov. 3, 1892. 
Dear Stn—We succeeded in getting gui quicker Messrs. Geo. P. & Co. 
answer £ from the P. O. D. than ur €X- We have watched with considerable interest 
Pinel Josed find same, dated four days after we Fangs By og : that the P. P. a yt ae ane 
sentinquiry. You will notice that norestriction * tHomest). John ”—has not the courage to do the 
on your sending ex.to us. We hope ht thi g bY our ehly —- ing and val- 








is 
you will, therefore, continue to do so. uable pe! is not enti- 
trul tied to a BA. then we are firm realy ime 
. BEADELL, pressed that 10,000 or more other publications 
Pub. The’! News. Sat are are pow eujoying that privilege are not en- 
The letter that has so greatly gratified Mr. , The treatment accorded 7 by the P. O. Dept. 
Beadell is here reproduced: ys is no less than a public ‘disgrace. While it is 
oe P quite natural, and Dat human, for the m 
an: "WASHINGTON, D. C., Nov. 8, 1892. Propensity in man to be aroused by severe criti- 
W. W. Bea cisms of his actions and errors ent, yet, 
Acknowledging ig receipt of your letter of the 4th while ad is acting in capacity. of Jude ic servant, 
inst., addre: ostmaster-General, I beg je should cient control 
leave to state that the Department has placed no ores his personal fe selings to not allow. these 
restrictions on the mailing of “ exchange” copies withhold jus his actions toward the public nor to 
of legitimate i ustice from any ci , be he rich or 
Bochange copies of PRINTERS’ INK may be we however, think that a rest now and 
mailed at the same rate of postage asany other 4 Piittle patience on your part will bring matters 
copies of that a full around all right. An attempt at dri may not 
"7 iabison Davis effect the ob, oct cou ht so 8 ; ily. e must, 
ree 8, owever, adm we admire the courage 
Acting Third Assistant Post: eral. you have displayed in the righteous warfare 
It would appear that Brother Beadell is not f= nd us oe porns the P. O. 
_ u Ae POD. ways of the wicked wig- hopeful you will Come out Yictoricus in the end, 
glers of the ‘ou deserve 
Please note: ‘* The Department has placed e enclose $1 00, for which please insert en- 
no restrictions on the mailing of ‘exchange’ closed want advertisement. 
copies of legitimate second-class publications.” AD. ‘Bana BS and Canoe, 


But, as the Department has decided that 
PrinTers’ INK is not a legitimate second-class 
ation, no permission is given to Brother ACTS OF JOHN— NOT THE APOSTLE— 
eadell to receive it as an exchange. BUT THE P. M. G. 
Please note further: ‘* Exchange copies of 
Printers’ INK may be mailed at the same rate OFFICE OF THE RECORD. Onl One Dollar 
of postage as any other copies of that publica- per ee By =“ aay 1892. 
tion.” But the Department allows no copy of Edit I 
Printers’ Ink to be mailed without the pay- or PRINTERS’ INK : 
ment of eight times the second-class rate; it, Bose Gn -Satons ~¥-7 } one {ae 
therefore, will permit Brother Beadell to re- 7 vat eager c-. for ane te xK, reaches 
ceive as many copies of Printers’ Ink (or any this offi 
other “ircular) as the publishers may wish to a. hope 3 you will soon be wemoved from pay: 
mail to him and pay tage on at circular the excessive rates ve been pi 
rates. After due deliberation it is probable oa 4-1 Sy = 
that our Yellow Creek friend will find that publican, but I think that the “ great landslide ” 
Acting Third Assistant Madison has not op She sosent aeomen Se ~ mae yd par 
granted him any privilege that merits any ex- y by acts of unfair Jo! y th 
cess of enthusiasm in the way of thanks, Postmaster-General give you a rebate is 
my wish. Very ly, 
. L. Burns, Editor. 


THE EAGLE-EYED CITIZEN OF THE pee. *, 
PALMETTO STATE SE EXCITE GENERAL ADMIRATION. 


THE POINT. 
ae OFFICE oF » SPELMAN BROTHERS. 
Office of Sza ay THOUGHTS, } New ‘EW YORK, Nov. 12, 1892. i 


Street. 
CHARLESTON, 8. C., Nov. 14, 1892. Publisher Pruxters’ Ink, 70 Spruce St., N. Y.: 





Editor of PRINTERS’ INK Deak StrR—Enclosed please find = dollar for 
I wrote to roar friend ‘John and asked that he which please send me NK from now 

revoke - a and allow the paper to be to January 1, 18:4 
There is no journal more worthy to enjoy 





In due time a reply came, ar and here it is. [The gecond class rates in the United States 

letter enc duplicate of Madison’s ‘mas- are ours. Your persistent efforts to be rein- 
terpiece ated above o aaateeed to the sucker xcite general admiration. 

Srom Yellow Creek.) fou can read and return I hig =f = 5 ver be te petved of the 
it to me,as I should like to 4 frame itas an ex- “ Little ” for a 

ample of the satisfaction a citizen of a free mM x. SPELMAN, j= 
country gets when communicating on ae 

. J. LUBN. 


ment officers. Yours truly, HAD HIGH HOPES AND $s. 


PY. ~ OF THE DAILY TELEGRAPH, 
C. Song, Manager -o W Noe tea ie t Rear:  $ Laptngten i } 
asuva, N lov. 10, 1 ne ashe, 


Geo. P. Rowell & Co. 

We want PRINTERS’ INK and must have it. Publishers PRINTERS’ INK : 
It was =. 8 read and its hints on advertising Enclosed please find check , 4 five dollars in 
eagerly soaght for and studied. oe of my subscription to NTERS’ INK. 

ou may send it to us forthe year = asyou Ha taken it from the Lb jo. —w— aneae 
say this remaining year will be give! In all with oni — and profit, I should regret 
events send us I ’ INK. very m' to have anything occur to prevent 

Hold out until this o! objectionable pare, hat that its Zeutinned blication. I hope that my vote 
has caused you the trouble in th next week will aid in making a change in R. 
been removed. This abbreviation velghs hanl O. Dept., and that under a new adm 
weil for “Pretty Odd Doctrine.” u will succeed in obtaining justice. 

Yours truly, TELEGRAPH PvuB. Co, 








A NATIONAL MATTER. 





MR, A, H. SIEGFRIED’S VIEWS. 

Is the existing difficulty between the P, O. 
D. and Painters’ Ink a national affair, or is it 
merely a private matter concerning only the 
publisher and a public official ? 

‘lhat’s the question that is interesting many 
people. A national affair is an affair that 
pertains to the nation, Every one knows what 
a pd matter is. . 

he people constitute the nation, the people 
are readers, and they are anxious to secure 
their reading matter at as low a price as pos- 
sible. There are thousands of papers in this 
country, read by millions of people, that are in 
ay Oy of receiving the same treatment from 
the P. O. D. that Printers’ Inx has received. 
Such a state of affairs would undeniably in- 
terest the nation and be a national matter. 
_Mr. A. H, Siegfried, Eastern Manager of 
the Chicago News, was asked the following 
questions by a contributor to Printers’ Ink: 

‘*What is your opinion of the present diffi- 
culty between Printers’ Inx and the P. O. 
D.?_ Is it a national matter or only a personal 
affair?” 

**I do not know the real cause of the diffi- 
culty,” said Mr. Siegfried, ‘‘ but I do think 
that the publishers personally, and through 
them the entire publishing iraternity, have 
been very unfairly treated by the Post-Office 
Department. Whether or not it is a national 
matter I hesitate in deciding. The term ‘ na- 
tional’ is very broad. Printers’ INK is a 
thoroughly legitimate publication, and fully 
as much a newspaper as any drug, dry goods, 
leather, or any other trade paper. I think 
Mr. Wanamaker, or Mr. Hazen, in deciding 
against Printers’ INK, originally thought they 
wereright. Since then they have found the 
were mistaken, but they dislike to acknowl- 
edge it, and their position has been resolved 
into one of o and pride. The publishers 
of Printers’ Ink have my sympathy, and I 
think, the sympathy of the entire publishing 
fraternity.” 

If the P. O. D. officials made a mistake in 
their ruling against Printers’ Ink, have since 
discovered it, but do not make amends on ac- 
count of pride, while the publisher still suf- 
fers unjustly, has not the affair assumed pro- 
portions that at least closely approximate a 
national matter? c 

If a citizen for no fault of his own can be 
made to suffer indefinitely for a blunder made 
by a government official, who is simply angry 
because he can find no excuse for his blunder 
—it is a national matter. 
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OUR UNDOUBTED RIGHT. 


OFFICE OF THE SATURDAY STAR, } 
MILWAUKER, Nov. 7, 1892. 


Publisher PRINTERS’ INK : 


Enclosed find check for one dollar. Send us 
aw Ink for a year according to your 
o 


er. 
Hope you will succeed in your gallant fight 
for admission into the mails at pound rates, 
which is your undoubted right. ours, 

E. W. & H. E. DANKOLER, Publishers. 


MALICIOUSLY ROBBED. 


“ This is the first letter the writer has dictated 
since it was known that Cleveland was elected. 
We feel very happy over the result, and believe 
hat business of all kinds will boom. Ina 
short while will put ina new Postmaster-Gen- 
eral, who will refund you the money that Wana- 
maker maliciously robbed you of.”—E£xtract 
from a letter written Nov. 9 by B. F. Joh 
Co., Book Publ , Rich: , Va. 


nson & 


PRINTERS’ INK. 





VIRTUALLY WON. 


ROWLINSEI, Pharmacist, 
SAVANNAH, Ga., November 12, 1892. 
PRINTERS’ INK: 
T enclose postal note for one dollar. Kin 
send INK one year. I cannot be without it i 
Your fight with the P. M. General is without 
parallel, and is virtually won. 
ROBERT A. ROWLINSKI, 


SECOND-CLASS POSTAGE. 


SUGGESTIONS TO CONGRESS CONCERNING SEC. 
OND-CLASS MATTER UNDER THE 
POSTAL LAW, 


The terms and conditions of the law should 
be so definite as to be easily understood, It 
works great injustice and loss to publishers to 
permit the Postmaster-General to construe it 
as he does at present, according to his own 
individual wishes, Favoritism and oppression 
have both been practiced in this particular by 
the present Postmaster-General. ‘This state- 
ment is susceptible of positive proof. An op- 
portunity for such arbitrary rulings should be 
made impossible. 

SUGGESTIONS TO THE POST-OFFICE DEPART- 
MENT, 

Inquiries as to what the lawis should receive 
definite and comprehensive answers, supported 
by a proper reference to the sections referred 
to, and, if possible, by decisions and regula- 
tions bearing upon the questions under consid- 
eration, At present inquiries are answered in 
such a vague way that the publisher making 
them is still in the dark concerning the proper 
course to be pursued, even after the answer, if 
one is made, comes to hand. 

All decisions once made should be treated as 
precedents in future cases or until overruled, 
and all decisions upon similar statements of 
facts should be uniform and cousistent. 

Decisions that may be of general or special 
interest should be published in the Postal 
Guide. 

QUESTIONS FOR THE DEPARTMENT TO CONSIDER. 

If there appears ground for withdrawing 
from a publisher the right to second-class 
rates, why not notify him thereof and state 
the grounds for the proposed action before 
making the order? Why issuea decree before 
the cause has been heard ? 

Why in this way subject a publisher to 
trouble and expense, including a trip to Wash- 
ington to obtain a reversal or the decree, 
which never would been issued had the facts 
been considered at the proper time? 

Why permit under clerks of no reputation 
and less responsibility to issue unlawful de- 
crees in such a star chamber way as to bring 
disgrace upon the Department, and to make 
congressional, political and pecuniary influ- 
ence appear more potent factors than the 
rights ot a citizen or a regard for justice, 






























MOTHER GOOSE—NEW VERSION. 





The Republican advertising manager of The 
Rochester Lamp Company contributes to the 
art department of Printers’ INK: 


John, John, 
With foxy wink, 
Hath se 
Cak 


ye 
e of PRINTERS’ INK— 





Unlawfully. 
Ye cake was sweet, 
And John was beat, 
And John went 
Prancing down ye street— 





SAM aS 
Thanks, awfully. 


Editor of PRINTERS’ INK: 

I send you a trifle as an individual eoxy yn 
to the brisk literature in the case of P. O. D. vs. 
PRINTERS’ INK. 

The sketches by H low are not without 
point. Notice the reckless indifference of the 
good Mr. Wanamaker to his m-book in his 
greed to seize * ye PRINTERS’ INK cake,” but in 
the second sketc Yin his ovident. adversity, t spe 
psalms are reclaim 

sted 1s ap rcry Dhl (post cal li for, doubt 
ca s apocryph cal license), for, doubt- 
less, the will hold on with th 
tenacity that he holds to a bad decision. aoe will 
continue to walk the street erect, with Puritanic 
boldness and becoming humility, even tho S 
his statesmanship is not broad enough to 
above petty — feeli 

The glad biessi of ny newspaper edito: 
however, will go = ith him time when ~ 
retires again to enjoy the th ft of his bargain- 
counter and the so! of his psa ae boots. 


New York, Nov. 9, 1892. 


CE. 





FINANCIAL SUPPORT PROPHESIED. 


911 | WooDLaxp AVENU: } 
-» Nov. 12, 1892, 
PRINTERS’ INK : 
A dollar is enclosed tp renew our subscriptio 
I sincerely —y a, mag Lager wili 
give you you am sure —_ 


st dues. not, 
advertisin; cinele will It support 
“ Primer for Advert 


ur 
subscript hen 


FR. aK , WILLCUTT, 











PRINTERS’ INK. 701 


INTERFERENCE. 


OFFICE OF SECRETARY-TREASURER | 


UNWARRANTED 


INTERNATIONAL TYPOGRAPHICAL UNION. 
W. 8. McC 


SLEVEY, 
beacnasentn, Ind., Nov. 4, 1892, 
PRINTERS’ INK : 
As a5 





of n news- 
grown to such an an Fa as to con- 
papers an an essential factor in the publication of 
nonapagees, and as (to my mind) through the 
warranted interference and ust discrimin- 
ation of the honorable, the P: the 
Jou is to enied a ‘place on 
list of the PRINTERS’ INK, an and also as the Journal 
values oe a InkK must have it—as 
exchange is ble, but met have it an: 
how—I ak. rewith $1 for one zeae, su 
scription. A few more unjust discriminations 
lik id t the a aan is 
strugg! may force many more 0} 
pg Stans the Mn ae nee of your .~K 


Non; politically yours, 
SeECen ree JOURNAL, 
By W. 58. McCleavey. 


APPEALED TO THE PEOPLE, 


ice of 
THe DAILY CAMERA AND WEEKLY TRIBUNE, 
(The only Borping Deity in Northern 
‘olo. 
— Colo., Nov. 12, 1892. 


yt —— 

; exchange with your 
whee notue weekly received. It seemed to us 
that the newspaper men of the United Sta’ 


could not afford 


mera 
= a) was made to the le, our 
oe he. came Nov. 8. eo have probably 
= ofit. If youcan manage to continue us 
on your exc! list until next March, we — 
there will be no further trouble after that time 
ours for —— 
THE BOULDER Pus. Co. 
In carrying out the plan that has been an- 
nounced of pruning the exchange list of 
Printers’ In« it is not the intention to leave 
off any paper that has favored us with an 
editorial notice during the year 1892 worth the 
—, of a subscription. Any publisher who 
as given or now gives such a notice shall at 
least have his subscription marked “‘ paid up 
to Jan, 1, 1894.’ It can’t be much of a notice 
that is not worth a dollar. 


LACK OF DISCRIMINATION. 


Boston, Mass., Nov. 12, 1892. 
—— PRINTERS’ INK: 


We beg to hand you herewith check for one 
ea subscription to your valuable little 


Trusting that our recent election will give us 
Postmaster-General who is not troubled with dis. 
criainetion or, rather, lack of it, we are, 

WILLIAMS & CLARK FERTILIZER Co., 
C, O. DEWEY, Mgr. Adv. Dept. 


WE AGREE WITH WILLIAM REGAN. 


OFFICE OF REGAN BROS., 
Retail Bakery and Lunch Room, 
$25 Nicollet Avenue, MINNEAPOLIS, Nov. 8, 1892. 
To PRINTERS’ INK: 
Enclosed please find $1.00 for which to re 
my subscription for one year from date of or ex- 
piration. a 2s take a very a r = 
rsand other magazines, and we can 
oy we read PRINTERS’ a with as much interest 
as any of them, and a great deal 
from it. 
ing Mr. Cleveland to 
e President's chair the disappointment will be 
relieved a = bit Ly Bays ry 
Wanamaker will lose job o1 
the Post-Office De 
PRINTERS’ INK is ow! us. 














Tue P. O. D, having taken the ground that 
it is not legal for publishers to pay in adver- 
tising for subscriptions to Printers’ Ink, those 
publishers who have been in the habit of pay- 
ing in that way for a limited number of *‘ The 
Little Schoolmaster’’ to be sent to favored 
patrons will, until further notice, be required 
either to make a cash remittance or postpone 
the renewal order until Mr. Wanamaker gets 
down and out. Printers’ INK is under obli- 
gatiofis to its many friends who are at this 
time favoring it with cash orders for subscrip- 


PRINTERS’ 








INK, 


BADE Se JOR PRINTING & BINDING. 


ae Ae A FE4,. 





F~<7 4-—, 


TARA, 


tions and advertising: but will unhesitatingly 
put down a hundred names free for the first 
publisher who will find and point out any law 
that even appears to make advertising any less 
a suitable equivalent fora subscription than a 
bushel of wheat or an ounce of silver. 





For one dollar each, received before Dec. 
31st, we mark subscriptions paid to Jan, 1st, 
1894. After the new year the subscription 
price will be two dollars. 








_. . oaowse OSS 























JOHN WILL SHOW 





PRINTERS’ INK. 703 


THE OTHER SIDE. 


Mr. Wanamaker has for a year been constantly offering to exhibit the other side of the 


Printers’ INK case to people who remonstrate 


with him, but no instance is on record where 


it has been found quite convenient for him to doit. T he only thing to be seen on the other 


side is Mr. Wana- 





maker's bad temper. 
He has made a most 
thorough exhibition of 
the reverse side of 
himself. 

Printers’ INK has 
relieved Mr, Wana- 
maker's correspondent 
of the necessity for 
pointing out other 


papers for his con- 
sideration. There are Wtr ee 
the Republican Bul- ? 
letin, Voters’ Library 
and Protection aud 


Reciprocity, all viola- Warder 


tors of the law, not to 
mention Book News, 
which does not violate 
any law a any more than 


Printers’ INK does— |Acceccrae fis ia 4 ayy pe. actu 


or not much more, 


If Mr, Wanamaker Shove at 
weuld have left the as 





Private Office 
3ohn Wanamaker. 
Cite Gall Square. 
Philadelphia. 
lag 2S F052 


toe A. 





@acaten. 


case of Printers’ INK EEL mere. omy die dha, of Ka Casas 7 Pewee, 


to the management of 
the properly constitut- 


ed law adviser of the enw than return & > Ufficene Hintene Anite toy Fe prev’ yame 


Department when he 


found what a muddle | 4 stb ee Pasi a db Crees hes Murnint- ac Ain' 


his over officious clerks 
had got the Depart- ° 
ment into, it would fe Coftcee ’ tetas 


have been better all 


ity against his chief 


Law - 


on the 8th would 
have been appreciably or nagayenes Phat are meer or 4 te nat btrLL 


smaller, 


Mr. W. appears 


around and the major- Span wre AO Lerclecces A Arvind oratory ohor fapace | 


Stleorw <é a prmegitom: Crracmuck ae Seanewt aLtnr any 


To carry the case foram pea Mave Pr oMac uucfroen Gat 4 fa Afullh Cattnte 


Of Printers’ Ink 


And 
Write letters about it, S caw Gertuth 
To all sorts 

Of people, 
From all sorts 

Of places, 
At all sorts 

Of times. 





Around with him th. Laur e146 42 enteffrcte sone Gy Hi Ki ghoat tunharvtion Men 


Meeps 


Bhat 











TIMID, BUT PROBABLY WISE. 
PRINTERS’ INK: 

Later I shall endeavor to get the P.O. D. to 
allow you to exchange, but I send dollar because: 
Ist. I couldn’t get along without P. I. 2d I 
— ss the 4 of every publisher to contri- 
bute his mite to help “ hold ap your hands.” Still 
Iam r* 7 uu have been attacked. In no other 
way could the people be awakened to the danger. 

case is so in that he whoruns may 
of the da: danger oof, giving any one power such as the 
Department seems to possess. 

I think most of your readers will n begreéee = 
the space you take up about the matter a1, 
the most ree -~% ng. 

P. 8.—Don’t use e, paper 3 vaddress if 
bee publish ish the al Rm Army 5 as 1 am in a position to be 

ly hurt if the P.O. D. should get down on me 
with their unrestrained power. Yours, 








Thousands of newspaper men feel exactly 
as the writer of the above letter does. Their 
rights are infringed but they hesitate to speak 
out, fearing worse treatment instead of relief. 
—[Ed, Painters’ Ink, 


ALTHOUGH ENGAGED IN PULPIT 
WORK, 


Aveousta, Ga., Nov. 5, 1892. 
~~ of PRINTERS’ INK : 
re to express ourselves as in full bys 
pay arity you in your contest for justi 
publishers of a m valuable Sewn of intelli. 
nce, and also to say that we very much 
at our Postmaster-General has been drawn 
nto this uadorsgaese discrimination — 
Ling = Ink. We have always ente: ed 
for Mr. Wanamaker, and ho 
ie will accord you that consideration and j 
to which you are ee ntit see as 


Although e in edito: 
ment of a rel: Sus journal ‘end in-rogu i= afi 
work, we find ixx suggestive he! 


ful to a even apest to 





and if you are =; ventitied 
to the ra rate allowed ‘on second-class matter 

no secular newspaper has any right to such 
claim. With very great we are 


anaging Edito ft idesion Nets 
ing ro! ion News, 
Augusta, Georgia. 











PRINTERS’ INK. 








Take Newspaper Circulations 


You Claim 
Three Million a Month 


Behind the- figures there are many problems. What 
becomes of these papers? Do they reach the 
homes of the people or do they find their way 
into the waste basket? Are they read by intelli- 
gent buyers of merchandise, and do they contribute 
to the material greatness of the advertisers who 
patronize them P 


THE TELEGRAMS, GLOBE AND GRIT 


(600,000 a week 
Circulate (Three Million a month 


Into the homes of people who buy. 





No problem behind that. The books prove it. Twelve 
Million readers a month! Devotedly read by such 
a multitude, who can doubt their usefulness in 
contributing to the material wealth of advertis- 
ing patrons P 


3 
3 


RAAT Oe Oe Oe Oe Oe Oe Oe 1G oe Oe be 


CATCHING THE EYE 
MAKES MILLIONS BUY. 


A. FRANK RICHARDSON, 


13, 14 and 15 Tribune Building, Albany facerem 


NEW YORK CITY. Seturday Globe, 


Pennsylvania Grit. 


WOKDKKDDOO OOOO OOOONK 





























